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In this Q she hase wisely 


UALITY comes first in foods— Foods just as much as in any- 
and Mrs. America knows it. thing she sets before her family. 
She is looking for Quality as Price is secondary. 
never before—millions of her. She buys wisely when she buys 
She wants Quality in Canned within the big Q of Quality. 


American. Can. Company 


CONTAINERS OF TIN PLATE - BLACK IRON - GALVANIZED IRON 
METAL AND FIXTURES 


A - AD) 
CANCO 
ANNED 
MARK FOODS 
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OF THE 


3 PHELPS CAN CO 
(CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


BALTIMORE MD. __ 
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BRAND OF 


Esovrs ALL THE QUALITIES THAT CONSUMERS DEMAND 


Every box shipped contains Tinplates of uniform quality, flat, clean, 
square, evenly coated and of steel made especially to our specification 


[ of manufacture always welcome — and suggestions from 
; customers heartily invited 


W e have tradition behind us — confidence for the future and will stand 
behind our Tinplates at whatever cost 


C. I. F BUSINESS NEGOTIATED 
SIZE — 28" x 20"— A SPECIALTY 


THE 


LIMITED 
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The Livingston County 


Canning Co. 
HEMLOCK, N. Y. 


Operated the Hydro Geared Grader 
last Year. We would refer all can- 
ners to them as to its capacity and 


grading. 


The Sinclair-Scott Co. 
Wells & Patapsco Sts. 
BALTIMORE, MD. 


KNAPP 
LABELERS 
and BOXERS 


For over 30 years 
the standard ma- 
chines of the Can- 
ning Industry. 


Chicago 
Baltimore 

San Francisco 

Salt Lake City 
Hamilton, Ont., Can. 


“Gf FRED H.KNAPP CORPORATION 


LABELING ard BOXING MACHINES 


" GENERAL OFFICE AND FACTORY 
RIDGEWOOD, NEWJERSEY 


WAREHOUSE: DETROIT, MICHIGAN 


RICE'S ‘SEEDS 
BETTER SEEDS 


Leading Growers of 


CANNERS SEEDS 


PEAS, BEANS, SWEET CORN 
PERFECTED DETROIT BEET 
TOMATO, PUMPKIN, SQUASH 
CUCUMBER, CABBAGE 
SPINACH 


For Prompt Shipment or Future Contract 


A Surplus of Canners’ Pea Seed at Attractive Prices 
Also Shoe Peg Corn 


Ask for Samples and Prices 


JEROME B. RICE SEED CO. 


Cambridge, N. Y. 
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Corrugated boxes cannot be bought as you buy 
many other commodities . . . quality strength and 
efficiency of a corrugated container cannot be 
judged by surface appearance. It is the hidden 
qualities that make a good carton... the reput- 
ation and integrity of the manufacturer. 


It is a specialist’s job to correctly design a cor- 
rugated box, ECONOMICALLY CONSTRUCT- 
ED, which will embody all the vital factors nec- 
essary to meet traffic regulation, inter-state ship- 
ping rules and above all... a package which 


will deliver your merchandise to the customer in 
the same condition as it was when it left your 
plant. 


Gibraltar boxes are designed and built with the 
proven skill of master craftsmen who know cor- 
rugated paper and its application to shipping 
problems. 

And our prices are right. Mail us your Corrug- 
ated Box specifications and we will gladly send 
you sample box, embodying your requirements, 
with our quotation. 


GIBRAITAR CORRUGATED PAPER CO., Inc. 


Bergen Turnpike & 36th St., 


GIBRALTAR: § 


BOXES @ 


FOR STRENGTH gk 


NORTH BERGEN, N. J. 


| 
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Associated Seed Growers, 


Comprising 


JOHN H. ALLAN SEED COMPANY 
THE EVERETT B. CLARK SEED COMPANY 
N. B. KEENEY & SON, INC. 


Growers of Seeds for Canners since the inception 
of the Canning industry. 


DEPENDABLE STOCKS 
DISTINCTIVE SERVICE 


We solicit your orders for prompt shipment 
or under future contract. 


Main offices, New Haven, Connecticut 
Branches in Nine States 


) 


Sell Goods 


The United 
Printing Lithograph 


Printing 


CINCINNATI BALTIMORE. BROOKLYN 


@ 


UY 
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We All Like to 


SEE WHAT BUY 


Yo like to see what you buy. So does 
the wholesaler. So does the retailer. So 
does the housewife. This natural desire is 
one of the fundamental reasons why foods 
packed in glass containers sell themselves 
all along the line. 


Shrewd merchants of food products have 
sensed the housewife’s desire to see what 
she buys. They are featuring foods that are 
packed in glass containers. 


Our consumer advertising is creating good- 
will among housewives and the trade for the 
manufacturer who packs in glass containers. 
It is impressing upon consumers and the 
trade that the glass container signifies qual- 


ity products. 


Enjoy increased sales and greater public 
confidence—pack your goods in glass. 


BUY IN GLASS ~ 


GLASS CONTAINER ASSOCIATION 
22 East 75th Street, New York City 


PACK IN GLASS 
To Increase Sales 


Glass containers sell their 
contents. Display value 
makes quick turnover. Eye 
inspection guarantees con- 
fidence. Variety of sizes and 
shapes permits use of dis- 
tinctive, identifying con- 
tainers. Glassed goods re- 
produce most attractively in 
advertising. 


A glass container is the 
mark of a high quality prod- 
uct. Increases trade and 
public confidence. 


PACK IN GLASS 
To Increase Sales 


| . 
| 
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Our Green Bean Grader with 
‘separating cylinders of this 
type gives a uniform and 
accurate grade. 


More than 60% of 1’s, 2’s and 
3’s have been secured from 
Refugee Stock that averaged 
160-170 to the pound. 


(Patented) 


CHISHOLM-RYDER COMPANY, Inc. 


NIAGARA FALLS, N. Y. 
MANUFACTURERS OF 


Green Bean Graders Can Markers Green Pea Viners 
Green Bean Cleaners Lift Trucks Green Pea Feeders 
Green Bean Cutters Conveyors Green Bean Snippers 
SPECIAL MACHINERY BUILT TO ORDER. 
SPECIAL AGENTS 
A. K. ROBINS & COMPANY, INC. JAMES Q. LEAVITT CO. BROWN BOGGS FOUNDRY & MCH. CO., Ltd. 
Baltimore, Md. Ogden, Utah Hamilton, Ontario 


A SOLID PACK OF WHOLE TOMATOES! 


co Hansen Automatic Tomato Filler fills into cans either firm or ripe tomatoes as whole as they 

are placed into the hopper. The agitation required to place tomatoes into the measuring cups 
is adjustable to suit either firm or ripe tomotoes. The tomatoes are drained, the juice being automa- 
tically proportioned among the cans and filled through the funnels. A separate fill adjustment is pro- 
vided for tomatoes: and juice. There is no loss of tomatoes or juice in absence of cans, Hansen 
fillers automatically stop. Hansen tomato fillers handle No. 2} and No. 3 cans without changes 
and can be adjusted for No. 2 cans within a few minutes. The saving in labor when getting 


HAND PACKED QUALITY AUTOMATICALLY will pay for your filler. 


HANSEN CANNING MACHINERY CORPORATION 
CEDARBURG, WISCONSIN 


| aii 
Hansen Sanitary Hansen Quality Hansen Sanitary Hansen Fruit Hansen Automatic 
Corn Cooker Filler Pea Grader Can Washer and Vegetable Filler Tomato Filler 
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THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


THE CANNING TRADE is the only paper 


PUBLISHED EVERY MONDAY 


Make all Drafts or Money Orders pay- 


published exclusively in the interest of BY able to THE TRADE COMPANY. 

the Canned Food Packers of the United Address all communications to THE 
States and Canada. Now in its fiftieth THE TRADE COMPANY CANNING TRADE, Baltimore, Md. 

year. 


Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 


TERMS OF SUBSCRIPTION 


One Year - - ~ - - $3.00 
Canada - - - $4.00 
Foreign - ‘ 


Extra Copies, when on hand, each, 10 
ADVERTISING RATES— According to 
space and location. 


ARTHUR I. JUDGE 
MANAGER AND EDITOR 


107 SoutH FREDERICK STREET 
b5:00 BALTIMORE, MD. 


Telephone Plaza 2698 


Packers are invited and requested to 
use the columns of THB CANNING TRADE 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 

Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 

ARTHUR I. JUDGE, 
EDITOR. 
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EDITORIALS 


HE SPOT HOLDINGS ANNOUNCED—In this 
issue you will find the Government’s first an- 
nouncement of the holdings of canned corn, peas 
and tomatoes, in the hands of canners and of wholesal- 
ers, as of December 31st, 1927. This is the result of 
the first effort to secure the data on this important 
question—the stocks in sight, in the hands of manufac- 
turers and of first-hand distributors, other than retail- 
ers. And it shows some interesting results. You can 
make all kinds of deductions from the figures, and 
there will come from their issuance all sorts of claims 
and counter claims. The most important, we think, is 
that it is possible now to gain some definite idea as to 
the actual consumption of canned foods, on these three 
great staples—corn, peas and tomatoes. 


However, before going into that consideration, 
we think we ought to call attention to a very apparent 
mistake made in the circular of the National Canners 
Association, in its comments upon the figures, and the 
comparisons they use, with other years. 


In the matter of tomatoes, they show that the 
holdings on December 31st were 300,989 cases more 
than the total pack of tomatoes in 1927. They arrive 
at these figures by taking the 13,438,031 cases of toma- 
toes as on hand at the date named, and deducting from 
it the 13,137,042 cases as reported as the 1927 pack. 
However, the stocks on hand are reported by the Gov- 
ernment as of “all sizes,’ whereas the year’s statistical 
figures represent the tomato pack, all sizes reduced to 
3’s. Either they should have reduced the holdings all 
to the equivalent in 3’s, or they should have taken the 
Government’s original report on the 1927 tomato sta- 
tistics as reporting all sizes. The result would have 
been the same. But since we have the spot holdings 
counted as of all sizes, let us-take the total figures, 
18,870,894, as given and as representing the tomato 
pack of 1927, all sizes. Deducting the holdings from 
these last figures, we find that there were, on December 
31st, 1927, 5,432,863 cases less than the amount packed 
in 1927. In other words, that all accumulations of 
canned tomatoes from previous years and 5,432,863 


cases of the new packed goods had been consumed by 
the end of 1927. This is the actual condition—the 
proper deduction from the figures in front of you. 


The same consideration applies to both peas and 
corn, but the variance is less, due to the fewer sizes of 
cans used in packing these articles. The difference is 
easily figured. 


But as regards canned tomatoes there is yet an- 
other serious consideration. During the past few 
years there have been heavy importations of canned 
tomatoes, averaging nearly 3,000,000 cases in each of 
the past two years. These goods were handled by the 
jobbers, and if they had any on hand when they made 
their count, we presume they were included, as they 
should have been. Further on we give you a compu- 
tation of the past five years’ packs, so as to strike an 
average. We have not the figures of the imports of 
canned tomatoes over the past five years, and because 
the imports are reckoned in pounds and not in cases, 
it is a little difficult to figure definitely. 


However, in 1926 there were imported 82,125,088 
pounds of canned tomatoes. These figures we have. 
Reduced to 2’s, this would be equivalent to about 
3,500,000 cases, and if reduced to 3’s, equal to more 
than two million cases. So that if we consider the 
average for the five years, since 1923, at 1,000,000 
cases per year, or five millions for the five years, we 
will certainly not be exaggerating. There can be no 
question whatever about these foreign tomatoes hav- 
ing come in, and apparently they were distributed to 
help supply the demand for canned tomatoes. As a 
matter of fact, then, the holding of spot canned toma- 
toes on December 31st last was 7,432,863 cases less 
than the 1927 pack in this country plus the imports. 
Get the picture correctly: all past holdings of canned 
tomatoes, plus all imports, had passed into consump- 
tion, and in addition 5,432,863 cases of the 1927 pack; 
and this within three months after the close of tomato 
canning time, on October 1st. It bears out exactly the 
claims made as to the enormous consumption of toma- 
toes, and the claims as to the inherent strength of the 
canned tomato situation. 


And now we are offered the first definite picture of 
what the consumption of these three major staples of 
canned foods is. 
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The packs of Peas were: 


13,948,000 

19,315,000 

17,816,000 

17,709,000 

12,609,577 (all sizes) 
81,397,577 cases 


Now deduct from this figure the 11,225,324 cases 
on hand, and not consumed, we have left 70,172,253 
cases, which divided by the five years, to get the aver- 
age of consumption, gives us 14,034,450 cases. That 
must represent the average consumption of canned 
peas over the past five years. 


The packs of Corn were: 


14,106,000 

12,131,000 

24,320,000 

19,069,000 

ELT 10,189,144 (all sizes) 
79,815,144 


Now deduct from this total the stocks on hand, 
12,051,787, and we have left 67,763,357 cases, or an 
average for the five years of 13,552,670 cases, as rep- 
resenting the average consumption over the past five 
years. 


The packs of Tomatoes were: 


14,672,000 

12,519,000 

19,770,000 

9,455,000 

18,870,894 (all sizes) 
Total......... 75,286,894 


Now deduct from this total the stocks on hand, 
13,438,031, and we have left 61,848,863 cases, or an 
average of 12,369,773 cases as the average consumption 
of native canned tomatoes over the five years. 


Add to the above the certainly not less than 
5,000,000 cases of imported canned tomatoes in these 
five years, and we have 80,286,894 cases, which less the 
stocks on hand, 13,438,031, leaves 66,848,863, or an 
average of 13,369,773 cases as the year’s consumption. 


Quibblers will say that the actual packs of toma- 
toes in the years shown were from 10 to 25 per cent 
more than the figures shown above, and if they are 
right that would make the actual yearly consumption 
greater by just that much more. But one thing is cer- 
tain, and that is that the consumption was not less 
than the figures shown, and that is something worth 
having. It has been our conviction for a number of 
years past that the average yearly consumption of can- 
ned tomatoes is 15,000,000 cases, and these figures 
would seem to prove the assumption about correct. 


In any event, the market can now realize very defi- 
nitely that the stocks of all these three staples are in- 
sufficient to see this year through to the new packing 
seasons, based upon the average consumption during 
the past five years. For remember that there have 
been three months’ supplies drawn from these spot 
stocks as reported, and that the heaviest canned foods 
consuming months are now with us or ahead of us. 
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At last the canned foods industry is upon a real 
business basis, with the ability to proceed in an en- 
lightened manner, and to that extent it owes a debt of 
gratitude to the Bureau of Census, Department of 
Commerce, for this wonderful assistance. No canner 
need now be any longer in the dark, or subjected to 
guesses or estimates as in the past. He must inform 
himself carefully as to the possibilities of the market 
ahead, but having done this, and this season, for in- 
stance, reduced the probabilities of a normal consump- 
tion by 10 per cent to 20 per cent, may proceed to 
plan his business accordingly. We speak now of the 
1928 packs as being likely to meet a reduced demand 
next fall and winter, as would now seem very likely in 
the opinions of the best informed men. 


NEWS ABOUT THE WESTERN CANNERS 
ASSOCIATION 


By J. A. LEE, Secretary. 


N conference with our officials, we have concluded to hold our 
annual April meeting of this Association on Monday, April 

ue 16th, and Tuesday, April 17th, at Hotel Sherman, Chicago, 
inois. 

These were the only dates that we could get from any of 
the hotels with meeting places or rooms reserved free. We will 
meet in the good old Crystal Room at lunch Monday noon, April 
16th. It will be our forty-fourth annual convention. The meet- 
ing will continue during Tuesday. 

The policy of the meeting will be to have a discussion be- 
tween canners of the problems that confront them; problems of 
production, of distribution, of co-operation and of other subjects 
that are of special and vital interest to our canner members. 

We are not going to have a big speakers’ program com- 
posed largely of orators and scientific men, but the meeting 
will be devoted to practical discussions of practical subjects by 
practical canners. Someone has suggested that it be a “Speech- 
less Meeting,” but that would hardly describe it, for there will 
be plenty of speaking, but it will be done by the canners them- 
selves in discussing their needs and requirements. 

Now, let us know as quickly as you can what subjects you 
think should be handled and we will see to it that competent 
parties to lead the discussions are advised and given time to 
prepare. 

The American Association of Wholesale Grocers (Southern) 
will meet in Cincinnati the week following our convention, and 
those who want to attend that convention can conveniently at+ 
tend both. 

We have applied for one and one-half fare rates to our con- 
vention on April 16th and 17th, 1928, and the application has 
been granted, but it will be necessary for us to file 250 certifi- 
cates of purchase of one-way tickets in order to secure valida- 
tion for return tickets at one-half fare. Unless everyone who 
comes to the convention is careful to get his certificate when 
he buys a ticket to Chicago, there isn’t much chance of our se- 
curing the proper number of 250, but we are going to try. 

The Lecture Bureau which we have established and started 
as an adjunct of the Western Canners Association is moving 
nicely. We have delivered several lectures and others are 
booked to take place during the months of April and May. 

We started a little late in the season, as we find that nearly 
all the women’s clubs and organizations book up their dates for 
the whole fall, winter and spring season during June, July and 
August, and that we will have to apply for dates at the begin- 
ning of their season. 

We have about 100 lectures applied for and dated, many of 
om for next season, and other invitations are coming in every 

ay. 

We received one today from New Orleans, La.; one from 
Puyallup, Wash.; one from Jacksonville, Fla., and it would seem 
that the women all over the country are taking an interest in 
the matter. The lectures that we already have delivered have 
been splendidly and enthusiastically received. We are now en- 
gaged in taking care of several in Chicago and, in fact, at a 
great many points throughout the United States. 

We are not soliciting invitations to lectures in towns of less 
than 4,000 people, unless the town is a good manufacturing 


(Continued on page 38) 
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[HERCU LES Sanitary FlexibleStee! Conveyor 


Used by Canners for every pur- 
pose: on sorting tables, scalders, 
washers, exhausters, etc. 


Made of best galvanized ribbon steel. 
Standard widths - 12, 18, 24, 30 inches - carried in stock. Other widths, made to 


order. One inch mesh - also half inch mesh. Strong, durable, labor saving and 
efficent. Runs smoothly, lies flat and does not climb the pulleys. One hundred 
percent sanitary. 

Made up in one hundred foot rolls, or less. Can be easily taken apart and made 
into any length conveyor. Extra cross wires supplied with each roll. © We know 
it gives satisfaction - our customers tell us so. Your dealer has it. 


Manufactured by 


La Porte Mat & Manufacturing Company 


La Porte, Indiana 


ATI 


Zastrow Hydraulic, Steam Impelled 


a \' Improved ,Process Kettle or Process Crates, Standard 3, 4 & 
Circle Crane, radius up to 18 ft. — 40°’ x 72” and other 5 tiers. Also Special Sizes 
MADE BY 
ZASTROW MACHINE CO., Inc. 
Foot of Thames St. 
BALTIMORE, MD. 


Steam Boxes 
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Regulations Governing Foods In Canada 


Issued By Geo. Hilton V. S. 
Veterinary Director General, Department of Agriculture Ottawa, Canada. 
(Continued from Last Week) 


(Note-—We have sometimes thought that Canada 
has progressed along the line of food regulations, defi- 
nitions of standards, and intelligent terming of labels, 
to a greater extent than have we in the United States. 
In the following article, republished from their official 
Gazette, dated February 11th, 1928, but just at hand 
March 6th, 1928, you will find that they have arrived 
at definitions covering standards and other regulations 
pertaining to canned foods in a manner that will prove 
helpful to every canner. These show what can be done, 
what ought to be done, and in that sense are a very 
good guide to all canners and other food producers. 

It is for this reason we are reproducing it here, as 
a help to the canner really seeking the best way.— 
The Editor.) 


Peaches 


“Fancy Quality Peaches” shall be packed from sound, 
clean, ripe, firm peaches, free from blemishes and from which 
the skins and pits have been removed, the processed fruit must 
be of extra good color and ripe, the halves must be 75 per cent 
uniform in size, colour and maturity. The fruit must be han- 
dled so as not to leave excessive ragged edges or centres. The 
syrup must be clear. No peaches less than 2% inches in diame- 
ter to be used in this grade. 

“Choice Quality Peaches” shall be packed from sound, 
clean, ripe peaches, free from blemishes and from which the 
skins and pits have been removed. The processed fruit shall be 
firm, smooth and 65 per cent uniform in size, colour and ma- 
turity, the syrup shall be fairly clear. 

“Standard Quality Peaches” shall be packed from sound, 
clean peaches, from which the skins and pits have been re- 
moved. The fruit must be of fairly good colour and reasonab-y 
free from blemishes, the halves must be 50 per cent uniform in 
size, colour and maturity, the syrup fairly clear. 

“Second Quality Peaches” may be packed from sound, 
clean peaches from which the skins and pits have been re- 
moved. The processed fruit need not be uniform in size, colour 
or maturity, nor need the syrup be clear. 

Unpeeled and Unpitted Peaches 

“Standard Quality Peaches” and “Second Quality Peaches” 
may be packed without having skins or pits removed, but if so, 
this fact must be stated on the label in plain type thus: “Stand- 
ard Quality Unpitted Peaches” or “Second Quality Unpeeled 
Peaches” in letters not less than % of an inch in height. 

$liced Peaches 


“Fancy Quality Sliced Peaches” shall be packed from fruit 
of high colour, fairly ripe but not soft or mushy and free from 
serious blemishes. The slices must be 85 per cent uniform in 
colour, size and shape. The syrup must be clear. 

“Choice Quality Sliced Peaches” shall be packed from fruit 
of good colour, ripe but not mushy. The slices must be 75 per 
md uniform in size, colour and shape, the syrup must be fairly 
clear. 

“Standard Quality Sliced Peaches” shall be packed from 
fruit of reasonably good colour, maturity and shape. The syrup 
shall be fairly clear. 

“Second Quality Sliced Peaches” may be packed from 
sound peaches which are fairly firm but need not be uniform in 
size or shape. nie 

i 


“Fill” for peaches shall conform to Sub-sections N, U, V 
and W of Section 1 of these Regulations. 


Weight 
A No. 2 can shall contain not less than 12 ounces of fruit 


and a minimum net weight of 20 to 22 ounces according to the 
size of the fruit. . 


A No. 2% can shall contain not less than 18 ounces of fruit 
and a minimum net weight of 28 to 29 ounces. 

No. 3 can shall contain not less than 24 ounces of fruit 
and a minimum net weight of 32 ounces. 

A No. 10 can shall contain not less than 80 ounces of fruit 
and a minimum net weight of 102 ounces. 

In all other standard size containers the minimum net 
weight of the contents of the container as also the minimum net 
weight of the fruit used shall be proportionate to the sizes al- 
ready mentioned. 

Syrup 

“Heavy Syrup” for peaches shall be of a density of not 
less than 55 degrees Balling or 55 per cent sugar 

“Light Syrup” for peaches shall be of a density of not less 
than 25 degrees Balling or 21 per cent sugar. 

“Peaches in Water,” “Peaches Without Sugar,” “Peaches 
Unsweetened” shall have the can filled as full as possible with 
fruit and to this added enough water for the proper processing 
of the fruit. 

Variety of Peaches 


When the label designates an¥ particular variety of peaches, 
the fruit must be true to that variety. 


Pears 

“Fancy Quality Pears” shall be packed from sound, clean 
pears, free from worm holes, scabs, etc., and which are smooth- 
ly peeled, evenly halved and carefully cored. When processed 
the fruit shall be 75 per cent uniform in size, colour and matur- 
ity, and free from any ragged or soft portions. The syrup shall 
be clear and free from specks. No pears less than 2% inches 
in diameter to be used in this grade. 

“Choice Quality Pears” shall be packed from sound, clean 
pears, free from worm holes, scabs, etc., and which are carefully 
cored, peeled and trimmed. When processed, the fruit shall be 
65 per cent uniform in size, colour and maturity, the syrup shall 
be clear. No fruit less than 2% inches in diameter to be used 
in this grade. 

“Standard Quality Pears” shall be packed from sound, 
clean pears, free from worm holes, scabs, etc., and which are 
properly peeled, cored and trimmed. When processed the fruit 
shall be 50 per cent uniform in’ color and maturity, the halves 
fairly whole, and the syrup fairly clear. 

“Second Quality Pears’’ may be packed from sound, clean 
pears. The pieces shali be free from worm holes, bruises or de- 
cayed portions. The slices need not necssarily be even in size 
or maturity. The syrup on the processed fruit need not be clear. 

Fill 

“Fill” for pears shall conform to Subsections N, U, V and 
W of Section 1 of these Regulations. 

Weight 

A No. 2 can shall contain a less than 12 ounces of fruit 
and a minimum net weight of 20% to 21% ounces, according to 
the size of the fruit. 

A No. 2% ean shall contain not less than 18 ounces of fruit 
and a minimum net weight of 28% to 29% ounces, according to 
the size of the fruit. 

A No. 3 ean shall contain not less than 24 ounces of fruit 
and a minimum net weight of 32 ounces. 

A No. 10 can shall contain not less-than 60 ounces of fruit 
and a minimum net weight of 104 ounces. 

In all other standard size containers the minimum net 
weight of the contents of the container as also the minimum net 
weight of the fruit used shall be proportionate to the sizes al- 
ready mentioned. 


Syrup 

“Heavy Syrup” for pears shall be of a density of not less 
than 45 degrees Balling or 45 per cent sugar. 

“Light Syrup” for pears shall be of a density of not less 
than 25 degrees Balling or 25 per cent sugar. 

“Pears in Water,” “Pears Without Sugar,” “Pears Un- 
sweetened” shall have the can filled as full as possible with 
pears, and to this shall be added encugh water for the proper 
processing of the fruit. 
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19.7 % increase in yield 
$17,690 increase value 


Savings effected by Pfaudler Vacuum Pan at Hudson Valley Pure 
Food Co., Highland, N. Y., in processing strawberry preserves.* 


—*Survey made by A. C. Nielson Co., Engineers, in collaboration and approved 
by W. F. McCarthy, Vice-President and General Manager, 
Hudson Valley Pure Food Co., Highland, N. Y.— 


(I) June 1926 The Hudson Valley Pure Food Co. installed a Pfaudler 

| glass-lined .steel Vacuum Pan “B” and preheater for the processing of 
strawberry preserves. During its year and a half operation it has brought 
about a ‘“‘marked improvement in the quality of the products and economies 
of operation over former open kettle methods.” 


While the equipment is in use seven months out of the year and in operation 
only 50% of this time, the yield on strawberries has increased 19.7% with an 
increase of value amounting to $17,690.40! This pays for the equipment 
several times ! 


Raspberries and pineapple are also processed in 
the Pfaudler Pan witha similar increase in yield, 
the average being 15%. In other words, the loss 
in yield by open kettle processing was 13% of 
present output. 


The flavor, colorand shape have been greatly im- 
proved, with a consequent uniformity in quality. 
Labor has been reduced, the plant is much 
cleaner and the product has created an increased 
demand. 


Such, in brief, is the context of the re- 
port made, copy of which may be ob- 
tained by sending in the coupon be- 
low. Delay is costly! 


THE PFAUDLER CO. 
Canning Division Rochester, N. Y. 


Send me a copy of the Nielson report, on the 
Hudson Valley Pure Food Co.; also Catalog No. 693. 


INDIVIDUAL ... 

With Title 


C- T. 4-2-28 
Model “B’’ Vacuum Pan-- 


glass-lined and famous for Watch this space next month! 
the economies it effects. 


THE PFAUDLER CO., Canning Division, | Rochester, N. Y. 
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Unpeeled Pears 


Pears may be packed unpeeled but when so packed the fact 
must be stated on the label in letters not less than three-eighths 
of an inch in height. 

Variety of Pears 

When the label designates any particular variety of pears, 
the fruit must be true to that name. 

The above grades of quality and quantity shall apply to all 
varieties of pears. 

Pineapple 

“Fancy Quality Sliced Pineapple” shall be of whole cored 
slices only, practically free from imperfections, such as eyes, 
slashed sides ov discolorations, and must be uniform as to color, 
thickness and diameter of slice. The syrup shall be clear. 

“Choice Quality Sliced Pineapple” shall contain whole cored 
slices. Slashed or macerated sides or other imperfections of 
workmanship which in their nature prevent them from being 
graded as Fancy Quality will be permitted in this grade. This 
grade should be comparatively free from eyes or discolorations. 
The syrup shall be fairly clear. 

“Standard Quality Sliced Pineapple” shall be that fruit 
which is sound, wholesome and in every way fit for food. The 
slices need not necessarily be whole or uniform in color or size 
and this grade may be made entirely of irregularly broken cored 
slices. 

“Second Quality Sliced Pineapple” may be that fruit which 
is sound, wholesome and in every way fit for food but which 
contains imperfections of workmanship which render the prod- 
uct unsuitable for better grade. 

“Tit-bits Pineapple,” “Tid-bits Pineapple” shall be described 
as small portions of pineapple. The definitions for various 
grades shall correspond with the definitions of sliced pineapple 
excepting that the word slices in sliced pineapple shall be re- 
placed by the word “portions” in Tit-bits or Tid-bits. 

“Confectioners Sliced Pineapple” for maufacturing or glace 
purposes may be made from either ripe or unripe fruit, cored 
or uncored. The fruit must be clean and sound, uniform in size 
as to diameter and thickness. The term “Confectioners Sliced” 
either “Cored” or “Uncored” as the case may be, shall be con- 
sidered an accurate label description. 

“Fancy Quality Crushed or Grated Pineapple” shall contain 
fruit practically free from eyes or other imperfections and of 
uniform consistency. 

“Choice Quality Crushed or Grated Pineapple” shall contain 
fruit at a fairly firm consistency and 90 per cent free from eyes 
or other imperfections. 

“Standard Quality Crushed or Grated Pineapple” shall be 
made from properly cored and trimmed sound fruit which, be- 
cause of imperfections, would be unsuitable for better grading. 

“Second Quality Crushed or Grated Pineapple” may be com- 
posed of not more than one-half crushed cores and not less than 
one-half crushed or grated pineapple of the Standard quality. 
The label description on these goods to, at all times, show that 
they are composed of Crushed Pineapple and Crushed Cores. 

“Pineapple Cores’ for manufacturing or glace purposes 
must be clean and sound, either sliced or whole. If sliced, 
pieces must be practically uniform in size as to diameter and 
thickness. The label description of these goods to plainly state 
“Pineapple Cores.” 

Syrup 

“Heavy Syrup” for pineapple will be considered as that 
syrup which cuts oit not less than 23 per cent Balling at 60 F. 

“Light Syrup” for pineapple will be considered as that 
syrup which cuts out not less than 17 per cent Balling at 60 F. 

Plums, Prunes 


“Fancy Quality Plums,” “Fancy Quality Prunes” shall be 
packed from sound, firm, clean, ripe fruit of the variety named 
free from stems, leaves or blight. The processed fruit shall be 
whole and uniform in size and color. This grade shall not in- 
clude any small or undersized fruit of its variety. The syrup 
shall be clear. 

“Choice Quality Plums,” “‘Chice Quality Prunes” shall be 
packed from the sound, clean, ripe fruit of the variety named, 
free from stems, leaves or blight and shall be fairly uniform in 
size. The processed fruit shall be practically whole, the syrup 
fairly clear. 


“Standard Quality Plums,” “Standard Quality Prunes” 


shall be packed from sound, firm, clean, ripe fruit of the 
variety named, free from stems, leaves or blight. 


“Second Quality Plums,” “Second Quality Prunes” may be 
packed from the sound, clean fruit of its variety, free from 
stems, leaves or blight. When processed the fruit need not be 
whole nor need the syrup be clear. 


CANNING TRADE 
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Fill 

“Fill” for plums and prunes shall conform to Subsections N, 

U, V and W of Section 1 of these Regulations. 
Weight 

A No. 2 can shall contain not less than 11 to 12 ounces of 
fruit (according to the size of the fruit) and a minimum net 
weight of 21 to 22 ounces (according to the size of the fruit). 

A No. 2% can shall contain not less than 17 to 18 ounces of 
fruit (according to the size of the fruit) and a minimum net 
weight of 28 to 29 ounces (according to the size of the fruit). 

In all other standard size containers the minimum net 
weight of the contents of the container, as also the minimum 
net weight of the fruit used, shall be proportionate to the sizes 
already mentioned. 

Syrup 

“Heavy Syrup” for plums and prunes shall be of a density 
of not less than 55 degrees Balling or 55 per cent of sugar. 

“Light Syrup” for plums and prunes shall be of a density 
of not less than 30 degrees Balling or 30 per cent sugar. 

“Plums in Water,” “Prunes in Water,” “Plums Unsweet- 
ened,” “Prunes Unsweetened” shall have the can filled as full as 
possible with the said fruit and to this may be added sufficient 
water for the proper processing ofthe fruit. 
ae Variety of Plums 

When the label designates any particular variety of plums, 
the fruit must be true to the variety named, that is to say, if 
the label reads “Blue Damson” plums it must be used on plums 
of the Blue Damson variety and not on any other variety of 
blue plums, neither could any green plum or other than the true 
Green Gage be properly labelled “Green Gages.” 

Asparagus 

Asparagus tips may be sold as such if not more than 4% 
inches long from tip ends. 

“Fancy Quality Asparagus” shall be packed from aspar- 
agus tips which are young, crisp and tender. The tips shall be 
practically straight and uniform in size, practically uniform in 
color and practically free from white woody butts, sand or 
other dirt. The brine shall be clear. 

“Choice Quality Asparagus” shall be packed from asparagus 
tips which are fairly young, crisp and tender. They need not 
be straight nor uniform in size, but shall be 90 per cent uniform 
in color and 90 per cent free from woody butts, sand or other 
imperfections. The brine shall be practically clear. 

“Standard Quality Asparagus” shall be packed from as- 
paragus tips which are sound, wholesome and edible and 75 per 
cent free from woody butts. 

“Asparagus Cuttings” may be packed from those portions 
of the asparagus stalks which are sound, wholesome and edible. 
Quality declaration for asparagus cuttings must correspond rel- 
atively in tenderness, etc., to-the tips defined previously. 

Weight 

The Minimum weight of asparagus in a No. 2 can shall be 
12 ounces. The minimum net weight of asparagus in other 
sizes of cans shall be in proportion to' their size as compared 
with a No. 2 can. 

Beans 

NotE—The Beans referred to herein are the bean pods be- 
fore the seed has developed to any considerable size. 

“Fancy Quality Beans” shall be packed from such beans as 
will pass between rolls fourteen-sixty-fourths of an inch apart. 
They must be young and tender and packed while still fresh and 
crisp. They must be free from rust, strings or stems. The 


liquor must be clear. = 

“Fancy Quality Cut Beans” shall be packed from beans 
which are young and tender. The pods must not exceed nine- 
teen sixty-fourths of an inch in diameter nor may the beans 
formed in the pod exceed one-fourth inch in length. The cut 
portions must be 90 per cent uniform in size and color. No soft 
or mushy beans to be permitted in the finished product. The 
liquor must be clear. 

“Choice Quality Beans” shall be packed from such beans as 
will pass between rolls seventeen-sixty-fourths of an inch apart. 
They must be picked while young and tender and before any 
beans have been formed in the pod. They must be free from 
rust, strings or stems and the liquor shall bé clear. 

“Choice Quality Cut Beans” shall be packed from beans 
which have been picked while young and tender. The pods must 


not exceed twenty-three-sixty-fourths inch in diameter nor may 
the beans formed in the pod exceed three-eighths of an inch in 
length. The cut portions must be 75 per cent uniform in size 
and color. 

liquor clear. 


The finished product must be fairly firm and the 
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NEW PLANT OF 
SOUTHERN CAN COMPANY 


GIBBS INDUSTRIAL BUILDING 


Largest of Independent Plants. 


Fruit and Tomato Ayars Hot Water Ayars Wide Hot Water Ayars Universal 
Washer Exhauster Exhauster Tomato Filler 


Eleotric Alarm Ayars Rotary Ayars Liquid Ayars Controlled 
Process Clock Syruper Plunger Filler Agitation Cooker 


DEPENDABLE TOMATO CANNING MACHINERY 


BUILT BY 


Ayars Machine Company, salem, New Jersey 
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“Standard Quality Beans” shall be packed from beans which 
have been picked while fairly young and tender and before beans 
of any considerable size have formd in the pod. They must be 
free from rust, strings or stems. The color must be fair and 
the liquor fairly clear. 

“Standard Quality Cut Beans” shall be packed from beans 
which have been picked while fairly young and tender and before 
beans of any considerable size have formed in the pod. The 
finished product shall be free from hard strings or hard bean 
seed. The pods shall be fairly free from discolorment around 
the seed. The liquor fairly clear. 

“Second Quality Beans” may be packed either whole or cut 
from stock which is too mature to meet the requirements of the 
foregoing grades, but which are still fairly tender. Seed beans 
may be formed in the pod, but they must be tender. The beans 
must be fairly free from strings, stems or rust. 

Fill 
aa - cans must be filled full of beans before the brine is 
added. 
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A No. 2 can shall contain not less than 11 ounces of beans 
and a minimum net weight of 19 ounces. 


A No. 10 can shall contain not less than 55 ounces of beans 
and a minimum net weight of 105 ounces. 

In all other standard size containers the minimum net 
weight of 105 ounces. 

In all other standard size containers the minimum net 


weight of the vegetables used shall be proportionate to the sizes 
already mentiond. 


Asparagus Style Beans 


Standards for “Asparagus Style’ Beans to correspond in 
quality to Standards for cut beans except that the pod shall be 
full length of can used. 


The above grading shall apply to all varieties of podded 
beans packed while in the green state. 


(Continued next week.) 


Stocks of Canned Corn, Peas and Tomatoes 


On Hand December 31, 1927 
Reported by The Department of Commerce 


ASHINGTON, D. C., March 24, 1928.—The De- 
partment of Commerce announces that accord- 
ing to data collected at a special census of 
stocks held by canners and distributors, the stocks of 
canned peas, corn and tomatoes on hand on December 
31, 1927, not including those in retail stores, were as 
follows: 
Canned peas, 11,225,324 cases; canned corn, 
12,051,787 cases; canned tomatoes, 13,438,031 cases. 


Canners were requested to report all stocks in 
their canneries or warehouses, including those held for 
future delivery, and distributors were asked to report 
stocks held in their own or in public warehouses and 
those in transit shipped to them on or before December 
31. It appears probable, however, that some canners 
failed to report stocks held for future delivery. 

Reports on stocks were received from canners 
whose combined pack in 1927 formed more than 95 per 


TABLE 1—Stocks on hand December 31, 1927, of canned peas, corn and tomatoes, by specified sizes, as reported by canners 
and distributors. 


Total, Cases Cases 


Number of cases of cans or glass jars of specified sizes. 


; Cases Cases Cases Casesof Cases of 
all sizes of No.1 of No. 2 of No. 2% of No. 3 of No. 5 No. 10 special sizes, 
size size size size size size including 
glass jars 
CANNED PEAS 
| 11,225,324 691,769 9,854,409 4,528 13,689 10,988 582,407 67,534 
7,181,509 400,727 7,914 3,697 310,434 56,445 
Distributors. ........ 4,043,815 291,042 3,452,117 4,528 5,775 7,291 271,973 11,089 
CANNED CORN 
12,051,787 623,460 11,085,464 4,474 2,695 19,747 259,775 56,172 
Canners*. ............. 6,944,542 306,335 148 5,904 119,277 36,862 
Distributors ........ 5,107,245 , 817,125 4,609,448 4,474 2,547 13,843 140,498 19,310 
CANNED TOMATOES 
WEIN ccocecccees 13,438,031 864,775 7,338,973 2,211,927 1,526,651 2,380 1,430,077 63,248 
Canners* ............. 8,326,173 455,718 4,437,312 1,447,407 916,845 1,021,461 47,930 
Distributors ........ 5,111,858 409,057 2,901,661 764,520 610,306 2,380 408,616 15,318 
*Includes part of stocks held for future delivery. 


TABL 2—Number of cases, by sizes, packed in 1927, as reported by canners, and number of cases held in stock on December 
1, 1927, as reported by canners and distributors. 


PEAS CORN TOMATOES 
Total Total i Total 
Number of stocks on Number of stocks on Number of stocks on 
cases hand reported cases hand reported cases hand reported 
reported by canners and reported by canners and reported by canners and 
; as packed distributors as packed distributors as packed distributors 

Size of cans in 1927 as of in 1927 as of in 1927 as of 
Dec. 31, 1927 Dec. 31, 1927 Dec. 31, 1927 
12,609,577 11,225,344 10,189,144 12,051,787 18,870,894 13,438,031 
No. 783,572 691,769 497,903 623,460 1,162,308 864,775 
No. 2 BIZC.......ceceoreenseserenanees 10,739,161 9,854,409 9,332,646 11,085,464 10,029,130 7,338,973 
No. 3° 2,695 2,363,248 1,526,651 
No. 5 size 10,988 23,695 19,747 2,380 
No. 10 _ size ' 935,433 582,407 305,246 259,775 2,398,497 1,430,077 
Other sizes and jars.............. 151,411 67,534 29,654 56,172 165,012 63,248 


*Included in “Other sizes and jars” to avoid disclosing operations of individual establishments. 
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40% EXTRA 


HE 40% Extra Sturdiness of H & D 
Maximum Strength Canned Goods 
Boxes is an extra assurance of safe delivery 
of your product to your customers. This 
means satisfaction and extra good-will. 
THE HINDE & DAUCH PAPER COMPANY 
800 Decatur Street +--+ ++ ++ Sandusky, Ohio 
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391-399 WEST-SPRING STREET 


SHISHOLM-SCOTT co. 


THOM. A. scoTT MANAGER OF THE GEN. Mer. 


YOUR O FOR 


QUALITY 


Our seed peas possess ability to carry 
IT 


. into your can 


GALLATIN VALLEY SEED COMPANY 
BOZEMAN, MONTANA 


Let us quote for contract growing or for prompt shipment 
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cent of the total pack reported for peas and corn and 
about 93 per cent of the total for tomatoes. A consid- 
erable number of the distributors, however—approx!- 
mately 13 per cent of the total—have not responded to 
the request for data, and no basis for estimating their 
stocks is available. 

It is believed that the data already received, how- 
ever, though subect to correction on the basis of future 
returns, are sufficient to justify the issuance of this 
report. If the outstanding returns are received within 
a reasonable time, in sufficient numbers to make the 
canvass practically complete, a final report will be 
issued, and the canvass will be discontinued. 

The States in which at least 400,000 cases of 
either peas, corn or tomatoes were held (combined 
stocks of canners and distributors) are as follows, in 
the order of their importance: 

Canned Peas—Wisconsin, New York, Illinois, 
Michigan and Utah. The combined stocks held in these 
five States formed 65.4 per cent of the total reported. 

Canned Corn—lllinois, Iowa, Ohio, Minnesota, 
New York, Indiana, Maryland, Pennsylvania and Wis- 
consin. The combined stocks held in these nine States 
formed 69 per cent of the total reported. 

Canned Tomatoes—Maryland, California, Indiana, 
New York, Missouri, Arkansas, Pennsylvania, Utah, 
Delaware, Virginia, Illinois and Ohio. The combined 
stocks held in these twelve States formed 73.5 per cent 
of the total reported. 


The statistics are given in detail in the following 
tables: 


TABLE 3—Stocks on hand, by States, December 31, 1927 
CORN, PEAS AND TOMATOES 
This table presents statistics for each State which 


reported stocks of more than 100,000 cases of either 
peas, corn or tomatoes. 


Number of cases reported, all sizes 


_ Station Peas Corn Tomatoes 
United States............. 11,225,324 12,051,787 13,438,031 
Alabama 41,216 74,460 105,526 
Arkansas 31,522 84,471 579,475 
252,730 340,173 1,763,457 
Colorado 98,657 66,489 116,695 
Delaware 44,290 37,442 528,495 
Florida 89,727 82,344 105,381 
39,462 58,690 128,578 
Tilinois 655,376 2,021,392 426,543 
Indiana 165,132 713,275 757,613 
Iowa .. 117,271 1,158,726 173,686 
_ 83,880 139,815 110,659 
Kentucky 70,517 141,493 288,413 
Maine 45,375 331,478 36,841 
Maryland 205,990 660,491 2,462,372 
Massachusetts 167,162 139,716 148,303 
Michigan 519,181 280,152 191,418 
354,394 976,080 133,650 
Missouri 133,470 204,257 629,476 
Montana 127,052 45,251 34,021 
49,465 182,669 69,934 
INOW 98,132 49,904 300,480 
1,632,218 907,583 723,731 
Ohio 359,347 1,015,278 402,335 
91,625 144,970 151,266 
380,973 441,050 553,367 
Tennessee : 65,817 146,687 265,367 
178,559 318,346 332,388 
Utah . 482,296 21,444 537,848 
58,628 84,005 514,413 
Washington 119,727 111,547 55,910 
West Virginia ............0-..0-. 59,693 108,389 136,639 
All other States* 


348,561 546,157 573,285 


_, ‘Arizona, Connecticut, District of Columbia, Idaho, Lou- 
isiana, Mississippi, Nevada, New Hampshire, New Mexico, 
North Carolina, North Dakota, Oregon, Rhode Island, South 
Carolina, South Dakota, Vermont and Wyoming. 
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Commenting on these figures, the National Can- 
ners Association, in a special bulletin, says: “The 
stocks on hand as of December 31 include that part of 
the 1927 pack not entered into consumption, plus the 
carryover from previous years. In the absence of com- 
parative statistics on stocks at the close of previous 
years, the statistical position on December 31 can be 
approximated only by comparison of the stocks with 
production. For this purpose the following figures 
have been compiled: 


Corn: Cases 
Pack in 1927 10,346,680 
Average annual pack, 1923-1927, inclusive.... 15,994,536 
Average annual pack, 1924-1926, inclusive.... 18,507,000 

Peas: 

Pack in 1927 12,936,017 
Average annual pack, 1923-1927, inclusive.... 16,344,803 
Average annual pack, 1924-1926, inclusive.... 18,280,000 

Tomatoes: 

Pack in 1927 13,137,042 
Average annual pack, 1923-1927, inclusive.... 13,910,608 
Average annual pack, 1924-1926, inclusive.... 13,914,700 


Comparison of these figures with the stocks re- 
ported shows that: 


Stocks of corn on December 31, 1927, were: 

1,705,107 cases more than the pack in 1927. 

3,942,749 cases less than the average pack for 1923-27. 

6,455,213 cases less than the average pack for 1924-26. 
Stocks of peas on December 31, 1927, were: 

1,710,693 cases less than the pack in 1927. 

5,119,481 cases less than the average pack for 1923-27. 

7,054,676 cases less than the average pack for 1924-26. 
Stocks of tomatoes on December 31, 1927, were: 

300,989 cases more than the pack in 1927.* 

472,577 cases less than the average pack for 1923-27. 

476,669 cases less than the average pack for 1924-26. 


In the absence of consumption statistics, an esti- 
mate of the present statistical position will necessarily 
be based on the consumption as indicated by produc- 
tion, the period that has elapsed since the stocks were 
reported and the trade’s experience as to the relative 
rapidity with which goods enter into consumption dur- 
ing that period.” 


[*Note—This figure is arrived at by deducting the holdings 
from the 1927 Tomato Statistics, after reducing all sizes to 3’s. 
The holdings, however, are given in “all sizes,” and should, 
therefore, be deducted from the pack of all sizes—18,870,894 
cases. The figures should be: 


5,432,863 LESS than the pack of 1927. See Editorial ex- 
planation in this issue—The Editor.] 


WAREHOUSING 


Field and Metropolitan warehousing, the first 
merging into the latter if desired. 


FINANCING 
Loans arranged thro’ affiliated organization at lowest 
rates consistant with collateral available. 


SERVICE 
General information, available thro’ wide 
spread contacts with producers and consum- 
ers, a service we offer to clients. 


GUARDIAN WAREHOUSING COMPANY 
222 West Adams Street 
Chicago. 
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LANDRETH 
GARDEN SEEDS 


Spot or 1927 Crop Seeds 


WE OFFER 
Peas Okra Cabbage Cucumber 
Corn Tomato Spinach Snap Beans 
Beet Squash Pumpkin Cauliflower 
Dwarf Lima Beans 


or Any Other Varieties You May Want 


FUTURE OR 1928 CROP SEEDS 
When ready to place your Contract order for delivery after 
1928 crop is harvested, wmite us for prices. 


If we had not grown good seeds, given fair prices, fair service 
and careful attention to business, we would not be the oldest 
Seed House in America, as this is our 144th year in the business. 


BUSINESS ESTABLISHED 1784 D. LANDRETH SEED COMPANY 


144 years in the Seed Business BRISTOL, PENNSYLVANIA 


MONARCH 


Are You Losing Money A Line-up for Economy 


By Using Field Crates ? In Tomato Operations 


We do not know of a single Washing and Scalding equip- 
canner who has used the 5% ment frequently represents an 


field Hamper who has changed important factor between pro- 
fitable or unprofitable tomato 


operations. For the utmost 
in economy and efficiency in- 


Our long list of pleased custom- 


ers is our best salesman. stall Monarchs. Tomato Scalder 
Rotary Washer Send for booklet. 
Planters Mfg. Co., Inc. S ’ 
Cn. .O.RANDALL'S SON 
5g Field Hamper Baltimore Maryland 
MONARCH 


PHILLIPS SALES CO. Inc. 


BROKERS and COMMISSION 
Canned Foods and Canners’ Supplies 


Located in the heart of Maryland’s greatest packing 
industry. 

Brokers and representatives desired in all markets. 
Packers’ accounts solicited. 


CAMBRIDGE, MD. U.S. A. 
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The Industry 


The Doings of Canners and Others in All Sections of the Country— 
A Family Chat of Every Day Doings. 


CALIFORNIA 
Grocery Expanding—The Western States Grocery Company 
has leased a building at Ninth and Brannan streets, San Fran- 
cisco, as headquarters and warehouse. W. H. Harrison, for 
years with J. H. Newbauer & Co., will be manager, and H. G. 
Brohm, until recently buyer of canned foods for the Safeway 
Stores, Los Angeles, will be canned foods buyer. 


Increased Capital—The Anderson-Barngrover Manufactur- 
ing Company, San Jose, Cal., manufacturers of cannery equip- 
ment, has increased its capital stock to $2,000,000. 


Incorporation—The Salberg Preserving Company has been 
incorporated at San Jose, Cal., with a capital stock of $50,000, 
by Manuel Martin, Victor E. Salberg and J. J. Hartman. 


Seeks Cannery Site—L. B. Howsley of Los Angeles Finance 
and Security Company has asked co-operation of the Chamber 
of Commerce of Carpinteria in locating the H. M. Miller Prod- 
ucts Company, which has under consideration erection of a can- 
nery on the west side of Carpinteria creek. The mouth of the 
creek will be dredged so small boats can come to anchor along- 
side the building. 


Buys Cannery—H. L. Klute has purchased the Hilmar Pack- 
ing Company, Hilmar, Cal., and will install new equipment. 


Cannery Sold—W. F. Burke has purchased the interests of 
L. Lorentzen and E. J. Barry, Jr., in the Gonzales Packing Com- 
pany, Gonzales, Cal. 


May Build Plant—The Shasta County Producers’ Exchange 
is considering the erection of a fruit and vegetable cannery at 
Anderson, Cal. 


Canneries Change Hands—Sale of the Hemet plant of the 
California Co-operative Canneries to an organization of Hemet 
Valley fruit growers has been reported. Roy R. Mathews, one 
of the largest peach growers of the valley, has been prominent 
in the negotiations for buying the cannery. 

Purchase of the Seacoast Packing Corporation fish canning 
plant at Fish Harbor by the California Packing Corporation 
was announced recently. 

FLORIDA 


A Model Grapefruit Outfit—The Pan-American Canning 
Corporation is about to open one of the largest grapefruit can- 
neries in the country at Miami. It will have a capacity of 12,000 


cans daily. 
ILLINOIS 

Paver Looses Field Man—E. J. Thurman, formerly field man 
of the J. M. Paver Company, has bought a one-third interest in 
the Lanark Canning Company, Lanark, Ill. We understand that 
this plant did not operate in 1927, but are going after it in a 
whole-hearted way this season. Heretofore the company packed 
corn and pumpkin. 


To Can Beans—It is understood that the Brooks Tomato 
Products Company will handle beans also at their Mt. Vernon 
(Ill.) plant this season. 


Getting Ready—Marked improvements are in evidence about 
the Gibson Canning Company plant at Gibson City, who are 
making ready for a big season. 


Aviston Condensery Burns—The plant of the Aviston Con- 
densed Milk Company at Aviston, was entirely wiped out by 
fire March 9th, with an estimated loss of $50,000, with insur- 
ance on the building and machinery of $40,000. The cause of 
the fire has not been determined. 


INDIANA 
Bank Buys in Cannery—Real estate, buildings and machin- 
ery of the Covington Canning Company, Covington, Ind., were 
beught at auction by the Citizen’s Bank of Covington, who held 
a mortgage covering the property. 
It is reported that several parties are seeking to buy or 
lease the plant. 


Peru Canning Company Sold—The Peru Canning Company, 
Peru, Ind., has been sold to Stokely Brothers Company, of New- 
port, Tenn., who will operate the factory this season. 

KENTUCKY 

To Operate This Season—The Arlington (Ky.) plant of the 
Sears and Nicholls Corporation, which has been shut down the 
past two seasons will be operated this season. Present build- 


ings will be enlarged and the capacity greatly increased. Three 
hundred acres are contracted for. 


MICHIGAN 


Mark Wants Larger Pears—Nearly 200 fruit growers from 
Fennville, Allegan, Saugtuck, Holland and Kibbie attended a 
horticultural school at Fennville. Prof. W. C. Dutton and L. G. 
Gentner, of the Michigan State College, answered many ques- 
tions and helped growers to decide on proper spraying, fertiliz- 
ing and cultivating programs for the coming season. 

Mark C. Hutchinson, of the Michigan Fruit Canners, Inc., 
offered to pay the cost of conducting experiments to produce 
larger Kieffer pears. 


Oceana Officers Elected—At the annual meeting of the 
Oceana Canning Company, Shelby, Mich., all of its present offi- 
cers were re-elected, as follows: President, A. J. Rankin; vice- 
president, H. M. Royal; secretary, C. E. Ellis; treasurer, C. L. 
Churchill. Directors: The officers above named, together with 
A. E. Souter, H. K. Royal and C. L. Churchill, Jr. 

Operations will be extended during the coming year to 
canning string beans and, possibly, to a winter pack on dry 


beans. 
NEW YORK 


To and Not To Operate—The following New York State 
plants that did not operate in 1927 will operate this year: Cur- 
tice Bros. Co., Mt. Morris and Vernon; Canastota Canning Co., 
Canastota; Alton Canning Co., Alton, and E. H. Rowely, Fabius. 
On the other hand, the following plants will not operate: Stitt- 
ville Canning Co., Kirkland and Stittville; Fredonia Preserving 
Co., Fredonia and Silver Creek; Oswego Preserving Co., Os- 
wego, and B. P. Haviland Canning Co., Camden. 


To Handle Kraut—W. N. Clark Co., Rochester, N. Y., are 
planning to build a kraut unit at their Holcomb, N. Y., plant. 


Spending It—Frank Visscher, of the Lyndonville Canning 
Company, Lyndonville, N. Y., is spending several months in 
Florida. Lucky Frank! 


Discontinued Operations—The L. P. Haviland Canning Co., 
of Camden, N. Y., one of the oldest canners in the State, have 
discontinued operations. John Dorrance, its former manager, 
will be cashier of a bank in Camden. 


The June Meeting of the Association of New York State 
Canners will be held on June 14th at the State Experiment Sta- 
tion at Geneva, N. Y. At this Station there is a 60-acre farm 
devoted exclusively to the study of canning crops, and the meet- 
ing as planned will do much to show the Station that the can- 
ners are deeply interested in its work, and will enable the can- 
ners to find out the valuable and constructive nature of the 
Station’s experiments. The work is under the direction of Chas. 
B. Sayre, Plant Production; Leon K. Jones, Plant Pathology, 
and Hugh Glasgow, Entomologist. 


Our Guardian—William Bewley, of the Bewley Bros. Can- 
ning Company, Middleport, N. Y., is again in politics, and now 
represents his district in the New York State Legislature. He 
is an influential member of the Committee on Labor, and is 
keeping careful watch over any legislation which may be un- 
friendly to the industry. 


Pea Acreage Scarce—A New York canner reports consider- 
able difficulty in getting pea acreage because of the increased 
business of shipping green peas. Within a radius of ten miles 


from his cannery 2,500 acres are devoted to shipping peas, a 
part of which was formerly normal acreage of the cannery. 
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MARYLAND’S MOST MODERN CAN PLANT 


Manufacturers of: 


Packers’ Cans 


Highest Class Service. Bliss and Max Ams Closing 
Machines. Rail, State Road, and Water Shipments 


CAMBRIDGE, Md., U. S. A. 


Breeders and Growers 


326 West Madison Street, Chicago, IIlinois | 


; ROGERS BROS. SEED COMPANY 


Have A Clean — Well! When It 


Kook-More Koils 


t a ry P lant A Cooper Steam Jacketed Kettles Co mes To S h a ki n g 


Copper Steam Tilting Kettles 


Indiana Pulpers 
The Indiana Slush Pump Improved Brush Finishers Corn The 
will dispose of all your Indiana Paddle Finishers ; " 

Indi Chili Sauce Machin 
waste and sewage. In- indiena No. 10 ales : Indiana Corn 
vestigate it’s properties. Shaker 


Does that to perfection 
P and it won’t harm a label. 
Take it right to the rick 


or pile. It’s mobile. 


Indianapolis, Indiana 


Indiana Grading Tables 

Indiana Continuous Pumpkin Wilters 
Pulp Pumps 

Enameled & Cypress Tanks 

Steam Traps 

Steel Stools 


SLUSH PUMP 


| 
| PEAS -  - BEANS - CORN 
TELLS.”| 
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Charles Haddam Retired—Charles Haddam, formerly man- 
ager of the Marion Canning Company, Marion; N..Y., has with- 
drawn from activity in the business and this year the plant will 
be run by Peter J. Naeye. 


Spring Is Here—Frank H. Van Eenwyk, of the Fruit Belt 
Preserving Co., East Williamson, N. Y., is about ready to move 
into his handsome new brick Colonial house, which has divided 
his attention with canning the last six months. 


Recuperating—E. C. Shuster, of Curtice Bros. Co., Roches- 
ter, N. Y., we are glad to say, is recuperating from a serious 
illness at the Genesee Hospital. 


In a Restful State—William Bewley, of Bewley Bros. Can- 
ning Co., Middleport, N. Y., is resting from his labors, as a 
State legislator, in Florida, where he will make a prolonged 
stay. 


Got the Bug—B. C. Olney, of the Snider Packing Corpora- 
tion, Rochester, N. Y., is spending a month in Florida. 


The Meeting—The Association of New York State Canners 
held its spring meeting at the Powers Hotel, Rochester, N. Y., 
on Friday, March 23rd. It was a “speechless” meeting, but 
valuable discussions as to acreage and production costs took 
place. The indications are for increased acreages of peas, corn 
and beans in New York for the coming season, but still consid- 
erably lower than the high acreages of 1925 and 1926. 


With Curtice Brothers—Ed Campbell, formerly superinten- 
dent of the Stittville Canning Co., at Waterville, N. Y., this 
year will direct affairs at the Vernon plant of the Curtice Bros. 
Company. 


Rearing To Go—B. E. Babcock, of the Empire State Pickling 
Co., Phelps, N. Y., and president of the National Kraut Packers’ 
Association, has just returned from a Florida trip. 


A Record—Olney & Floyd, Westernville, N. Y., are begin- 
ning their 48th year of continuous packing under the same firm 
name. How many canners in the country can match this record? 


New Rotary Branch—A branch of Rotary was recently es- 
tablished at Williamson, N. Y., and K. M. Davies, of K. M. 
Davies Co., is its first president. F. H. Van Eenwyk is also a 
charter member. 


In Traffic—Lawrence Meulendyke, of W. N. Clark Co., has 
been appointed chairman of the Traffic Committee of the 
Rochester, N. Y., Chamber of Commerce. 


The Lineup—Golf has its devotees in Rochester, N. Y., even 
among busy canners. On the Rochester Country Club roll can 
be found Lyle Hallett, of the Beech-Nut Packing Corporation; 
at the Oak Hill Country Club, James Moore and W. R. Olney, 
of the Snider Packing Corporation; H. D. Deshon, of Smith- 
field’s Pure Food Co.; E. A. Salter, of Salter Canning Co.; Ray 
Hudson, Hudson Canning Co.; Lyle Hallett, of the Beech-Nut 
Packing Corporation; L. Meulendyke, of the W. N. Clark Co., 
and Harry Kaeselow and Jack Rees, of the American Can Co. 
At the Brook-Lea Country Club can be found occasionally H. M. 
Lum, Smithfield’s Pure Food Co.; F. L. Shannon and William 
Carnahan, of W. N. Clark Co.; James Tormey, of Snider Pack- 
ing Corporation, and John P. Street, secretary of the State As- 
sociation. At the Monroe Country Club, A. H. Lippincott, of 
the American Can Co., is one of the stars. 


Dye in Conference—T. E. Dye, of Urbana, recently had a 
conference with New York corn canners, and we understand a 
number have subscribed to stock in the Canners’ Warehousing 
and Finance Corporation. 


The News Is Out—The engagement is announced of George 
W. Cobb, Jr., of the American Can Co., to Miss Reiland, of New 
York City. 
HIO 


Seek Canning Site in South—George Wenger, secretary of 
the Gypsum Canning Company, Port Clinton, Ohio, and John 
Haserot are traveling the Gulf Coast and Mexico in an effort 
to find a suitable location for a cannery. The company is 
anxious to locate a branch in the grapefruit region. 


To Manage Dutton Cannery—J. Wesley Cook and family 
have moved to Canal Winchester, where Mr. Cook will manage 
the F. L. Dutton Company cannery, formerly owned by Sears 
& Nicholls Corporation. 
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Capacity Acreage Booked—A. L. Sharp, owner of the Rock- 
ford Canning Factory, reports that he has a fine acreage of 
tomatoes contracted for the canning season, enough to keep the 
plant running at full capacity with a fair crop. 


TENNESSEE 


’ Stokely Makes Additions—Extensive additions are being 
made at the Tellico Plains plant of Stokely Brothers Company. 


TRI-STATES 
To Operate Under New Owners—The Renshaw & Company 
tomato cannery at Wesley, Md., has been sold to Marshall and 
Dickerson of Snow Hill who will operate it to its capacity on 
tomatoes this year. 


Leases Plant—Mr. W. T. Only, of Girdletree, Md., who for- 
merly was a tomato canner at Girdletree has leased the plant 
of the late C. S. Cherrix at Scarboro and will operate it on 
tomatoes. 


Eureka Changes Name—E. V. Baker, of Selbyville, Del., is 
now sole owner of the Eureka Canning Company with plant at 
Bishopville, Md., and will operate it in the name of the Baker 
Packing Company. 


No Tomatoes—John S. Gordy & Son, Pocomoke City, Md., 
have discontinued packing tomatoes. 


Ten-Ton Club for Tri-States—L. M. Goodwin, canning crop 
specialist of the University of Maryland, is having great suc- 
cess in launching the Ten-Ton Club among Maryland tomato 
growers. Already several have entered the contest and great 
rivalry for the three grand prizes is assured. 


Holding Special Meetings—F.“M. Shook, Field Secretary of 
the Tri-State Packers’ Association, is now busy holding special 
meetings. Last week’s schedule consisted of meetings at Bel- 
air, Baltimore, Princess Anne, Snow Hill and Salisbury. 


WASHINGTON 


New Company—Incorporation of the Washington Canners’ 
Co-operative Cannery, which has been under consideration by 
the Washington Growers’ Corporation, Vancouver, Wash., for 
the past month, is announced. The capital is set at $60,000. 


New Salmon Cannery—Salmon will be the first product 
turned out of the cannery now being erected at the Port of Kelso, 
according to A. E. Allen of Rainier, Oreg., head of the Allen 
Packing Company, which will operate the cannery. Operations 
will begin about May 1. 


Cold Storage Plant—Another cold storage unit is to be added 
to the plant of the Washington Berry Growers’ Association at 
Sumner. A new building also will be added at the south end 
of the present cooling plant, the‘ additional space thus acquired 
being approximately 15,000 feet. New machinery and other 
equipment is to be installed in the present quarters to increase 
the association’s facilities for pre-cooling and shipping fruit 


next season. 
CANADA 


New Plants—A $200,000 building program has been an- 
nounced by the Canadian Fishing Company, Gore Ave., Van- 
couver, B. C., who plan to start immediately upon the construc- 
tion of a $100,000 cannery at Bones Bay, Cracroft Island, and a 
fish reduction plant, costing $100,000, on Espinoza Arm, on 
Vancouver Island. 


—Since 1913— Reference: National Bank of Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baltimore, Md. 


Glues.Gumszg Pastes 
For Every Purpose 
Write For Samples 


THE ARABOL MFG.CO. 
YORK: HOE. 42"°ST. 
CHICAGO: (CICERO) ILL. 
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over the world. In less than two years their fame has spread 
and leading can-makers everywhere have installed them in 
their customers’ plants. If you are not already using 
AMSCO-JUNIORS, insist on your canmaker supplying you 
with them for next season. AAMSCO-JUNIOR Closing Ma- 
chines in your plant mean efficiency and economy—and you 
are free from worry about your can closing department. 


AMSCO-JUNIOR Closing Machines are now being used all 

| Specify AMSCO-JUNIOR Closing Machines in your can contracts. | ; 
| 

| 


THE MAX AMS MACHINE COMPANY, 101 PARK AVENUE, NEW YORK CITY 
BRANCHES: CHICAGO—LONDON 


1 Leaders in Can Making Machinery for over a Quarter Century 
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| 
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CAN QUALITY BE PACKED “AT A PRICE?” 


HE following circular of the W. F. Akin Canning 
Co., Seneca, Mo., under date of March 15th, 
raises an interesting question: 

“To Our Jobbers: 

Does price alone stimulate business or must that 
price be backed with quality in the can? Present prices 
quoted by some Ozark packers have surely placed you 
in a doubting position. If tomatoes can be sold in 1928 
at 75c on No. 2s and the canner continue to stay in 
business, then he must have been making enormous 
profits in the past. If this is true would the banks 
tighten on credit and consider canning paper among 
the poorest collateral, and would the can, box and 
other supply manufacturers discontinue credit and put 
everything on a sight draft bill-of-lading basis? 

Every jobber prides his label and our phophecy is 
that there will be more rejections, arbitrations, and 
grief in 1928 than ever before in the history of the 
business. A good tomato pack cannot be sold at the 
suicidal price of 75 cents, which is below the cost of 
production. Some beans that are unblanched and un- 
graded are being quoted at 85 cents per dozen. It is 


a hard proposition to get the required weight in a can. 


when the bean is unblanched. The quality of this bean 
is unsightly. The housewife will not repeat, but will 
prefer eliminating the canned bean from the family 
diet. 

We will continue packing a quality product, but in 
order to meet any demand for this poor grade product 
we will offer it and ask that you do not purchase it as 
it will do neither the canner, the wholesaler nor the re- 
tailer any good. A new label in keeping with the un- 
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blanched 85 cent bean will be used on this article, as 
we will not attempt to fool the housewife by using our 
“Akin” label on same. We will have a complete line 
of blanched beans, both cut and one, two and three 
sieve whole. We know the cost of production and we 
know what will happen when goods are sold at a price 
alone. Would any wholesale grocer want to jeapardize 
his reputation by endorsing a can of unblanched beans 
with his private label? We want the bean business to 
increase and not decrease. We are the only company 
in the entire Ozark section that has a complete line of 
bean equipment, and we are in position to give you the 
best beans obtainable in this entire section. Our brok- 
ers will call on you and submit prices.” 


QUALITY CANNED FOODS DINNER 
AT MILWAUKE 


NE of the most successful events of its kind ever 
O attempted was staged by the “Quality Canned 

Foods Campaign Committee” of Milwaukee at 
the new Schroeder Hotel, Wednesday evening, March 
14th. 

Approximately 750 guests, consisting largely of 
members of the Retail Grocers Association, together 
with food brokers, wholesalers and canners, filled th 
magnificent ballroom to capacity. 

Following a delicious dinner, consisting largely of 
quality canned foods, toastmaster “Jim” Godfrey in- 
troduced Mr. Otto Kugler, President of the Retail Gro- 
cers Association of Milwaukee. 

Following Mr. Kugler on the program came Mr. 
J. H. McLaurin, President of the American Wholesale 
Grocers Association, and then Mr. H. C. Spillman, 
Sales Specialist from the Remington Typewriter Com- 


Built and serviced by Fay & Scott. 


THE UNITED COMPANY 


CONTINENTAL TRUST BUILDING 
BALTIMORE 
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CLOSED RETORT 
PEA BLANCHER 


BERLIN 
CHAPMAN 


PICKING TABLE 
COMPL 
MACHINERY FOR ALL CANNING PLANTS 


Berlin-Chapman Company Berlin, Wis. 


Viner FEEDERS with Distributor 


The Only Feeder That 
SAVES PEAS, 
IMPROVES THE QUALITY, 
DECREASES BREAKAGE, 
INCREASES CAPACITY 


PATENTED 


The reason for this lies in the fact that 
IDEAL VINER FEEDERS WITH 
DISTRIBUTOR thoroughly separate 
the vines, and separtion is essential in 


order to obtain best results from any 
Over 2000 in Use Viner. 


IDEAL Feeders were greatly improved during the past two years. 


FRANK HAMACHEK MACHINE 


Kewaunee, Wisconsin 


Manufacturers of VINERS, ENSILAGE DISTRIBUTORS and CHAIN ADJUSTERS 
ESTABLISHED 1880 INCORPORATED 1924 
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pany of New York, spoke at length on the value of the 
man in salesmanship. Mr. Spillman is a recognized 
authority on salesmanship and drove home a message 
that went deep into the hearts and minds of everyone 
present. 

Among the guests of the evening were President 
J. P. Kraemer, Secretary R. A. Greb and Executive 
Secretary H. R. Burr, of the Wisconsin Canners Asso- 
ciation; “Jim” Wittenberg, of the J. M. Paver Co., 
at Cedarburg, Wisconsin, and Frank Huppert, of the 
Frank Pure Food Company, of Milwaukee. 


SINGAPORE VS. BRITISH SOUTH AFRICAN PINE- 
APPLES IN QUEBEC 


MONG the canned fruit imports for the correspon- 
ding periods in the past two years it is noted that 
Singapore pineapples, in cans, coming into Can- 

ada showed a decrease of over a million pounds, where- 
as canned British South African pineapples showed a 
gain in quantity of over eight hundred thousand 
pounds, according to a report of February 13, 1928, 
from American Vice Consul George H. Barringer, at 
Quebec, Canada. These gains and losses are apparent 
’ in the six months ending September, 1927. Imports 
from the United States decreased during the same 
period, as the following comparative table will show: 
Canned Pineapple Imported into Canada 


Country of 6 Mos. ending Sept. 

Origin 1926 1927 
$ 2,555 $ 1,806 
British South Africa................ 6,085 72,440 
Straits Settlements.................... 158,507 120,925 


While local importers admit that the sales of Sin- 
gapore pineapples have been affected by the growing 
demand for British South African fruit, they call at- 
tention to the fact that the recent reduction in price of 
the former to a very low figure will undoubtedly recover 
some of its market. To illustrate how Singapore can- 
ned pineapple is now being quoted in Quebec, the fol- 
lowing prices are interesting: 


Per Doz. F. O. B. 
British South African, 2s................ 1.95 Montreal 


*Considered the same as South African and Hawaiian 2s. 

Our chain store in Quebec is retailing Singapore 
pineapple, No. 114 pack, for 15c. Buyers for certain 
large wholesale grocers in the city believe that the 
great reduction in price of pineapple from the Straits 
Settlements will immediately affect the market. It is 
admitted that the Singapore brands are fibrous 
(woody) and not so sweet as other packs, but, on the 
cther hand, it is pointed out that they are larger in size 
(as regards slices) than the British South African 
pack, and the over size containers (114-lb. tins being 
equal in size to 2-lb. tin of other countries) is undoubt- 
edly a strong trade factor. 

One British South African brand is being actively 
pushed in Quebec, all quotations at present coming 
from Montreal brokers. One large wholesale grocery 
house in the city has been handling it in considerable 
quantities, but price is an important factor among the 
trade, and this house will probably continue to favor 
the Singapore pineapple as in the past. Other whole- 
salers appear to buy British South African pineapple in 
casual lots, paying close attention to the Singapore 
quotations. 


Quality Canned Tomatoes 


We hear a lot of talk about 

Quality tomatoes these days. 
But just talking doesn’t 
make a quality pack. 


@ Quality starts in the field. It must be 
carried through the cookroom operations. 
But quality doesn’t end there. 


@ Whatabout cooling? Uneven air-cool- 
ing causes over-cooking—a mushy taste- 
less mess. Cooling must be as scientific 
as cooking. 


@ A-B Cookers and Coolers are doing 


their part in producing quality canned 
tomatoes. 


The slight agitation given the contents of 
the can makes a short cook practicable. 


@ Complete water cooling in an A-B 
Cooler stops the cooking process at once 
and insures the quality you put in the 
can. Failure to water cool causes stack 
burn and a mushy product. 


There’s an A-B Cooker and Cooler for 
your product. 


Write our nearest office today. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 
Third & Dillon Sts., Baltimore, Md. 

844 Rush Street, Chicago, III. 
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LITTLE EXTRA CARE 


will often save a lot of trouble when the canning 
rush is in full swing. 


Sanitary Cleaner. 


freely used for cleaning your equipment and plant 
will prevent spoilage and loss of quality in canned 


foods. 


Ask your supply man for 
“WYANDOTTE” 


The J. B. Ford Co. Sole Mfrs. Wyandotte, Michigan 


Buckets 


Pans Numbered National Tomato Peeler Open Process 


Robins Skin Pump A. K. Robins & Conpeny, Inc. es 
Lombard & Concord Sts. Baltimore, Md. 


Manufacturers of 
Canning Machinery. We Furnish Complete Plants 
For Vegetables, Fruits, Sea Foods, Etc. 


Crates 
Lightning Box Sealer Crate Covers Our Own Make Robins Circle Steam Hoist Closed Retorts 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated.. You are unlikely to be interested every week in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale— Machinery 


FOR SALE— 
1 Ayars Rough Beet Grader 
1 Ayars Finished Beet Grader 
1 Stirling Beet Peeler 
1 Stirling Slicer. 
Fogg & Hires Co., Salem, N. J. 


FOR SALE— 


4 Practically new Robins make 40 x 60 Process Kettles, 

complete with thermometers, steam gauges and crates 
Each $125.00. 

1 Sprague Rotary Tomato Washer, $150.00. 

3 Model M Sprague Corn Cutters. Each, $200.00. 

1 Hill Deep Well Pump with steam pumping head and 

sufficient pipe for 200 foot well, $150.00. 

1 Right System Tomato Scalder, $250.00. 

1 Harris Hoist with cable and track, $200.00. 

1 Fairbanks’ double action Seam Pump, 

suction, $75.00 

1 50 h. p. vertical Steam Boiler, $250.00. 

50 Wire Tomato Scalding Baskets, Each, $1.00 

1 Kern Finisher, $200.00. 

1 Sprague Pulper, $200.00. 

1 25 h. p. Engine, $200.00. 

25 bushels Stowell’s Evergreen Seed Corn, per 

bushel, $4.00. 

All machines are guaranteed to be in first class condi- 

tion. Prices f. o. b. Pennsylvania R.R. Maryland 

shipping point. 


Address Box A-1557 care of The Canning Trade. 


FOR SALE—1 Monitor Grader in perfect condition 
located in Maryland. 
Address Box A-1559 care of The Canning Trade. 


FOR SALE—1 Colossus Grader in good condition. 
| Address Box A-1562 care of The Canning Trade. 


FOR SALE— 
1 Sprague-Lowe Pulper 
1 Indiana Pulper 
1 All metal KernFinisher 
3 Sprague-Lowe Coils 
1 No. 10 Continuous Cooker 
1 Continuous Cooker No 3 cans 
Address Box A-1548 care of The Canning Trade. 


TWO VACUUM PANS 
(Practically New) 
We offer two Vacuum Pans, 500 gallon capacity each, 
complete with pumps and fixtures at a bargain price. 
These pans can be seen In Baltimore. 
Write, wire or telephone for appointment. 
A. K. Robins & Co., Ince. 
Lombard & Concord Streets 
Baltimore, Maryland 


two inch 


FOR SALE—15 Carloads Machinery Bargains. 
Practically new canning machinery for all purposes, 
in stock at our Baltimore plant. Tell us what you 
want. Write for bargain list. 

A. K. Robins & Co., Ine. 


Lombard & Concord Sts., Baltimore 


Machinery—Wanted 


WANTED -—Several Monitor String Bean Cutters. 
Address Box A 1563 care of The Canning Trade. 


WANTED—One Model E - 14 tube Haller Catsup Filler. 
State Full description and price. 
Address Box A-1566 care of The Canning Trade. 


For Sale—Plants 


FOR SALE—Tomato Plants. Book your orders with us 
now, and be sure of getteng plants when wanted. 
J. P. Councill Company, Franklin, Va. 


FOR SALE—Tomato Plants. Weare now booking orders 
for spring deliveries. Plants ready April lst to June. 
Let us grow your plants. Shipped safely anywhere. 

: Wholesale Plant Co., Waycross, Ga. 


FOR SALE-— Plants - Plants - Plants. 
plants for the canners. Tomato and Cabbage Plants. 
May we book you? If so; sooner the better.. Our 
prices are right and plants good. 

Fairview Farms, Lumberton, Miss. 


We are raising 


For Sale—Seed 


FOR SALE— 
100 bushels Country Gentleman 
About 500 bushels Narrow Grain 
70 Bushels Early Crosby 
Prices and samples on request | 
H. M. Crites & Co., Circleville, Ohio 


FOR SALE—Indiana Canners Association Indiana-Balti- 
more Tomato Seed that we offer, subject to previous 
sale, at $4.00 per pound ec. o. d. or cash with order. 
This is the Seed we have been so successfully growing 
and improving for many years under the supervision 
of Purdue University Agricultural Experiment Station, 
and has attained a wonderful reputation. Nothing is 
spared that will aid in raising the high standard of 
this seed. Indiana Canners Association, 

Kenneth N. Rider, 
Secretary, Matthews, Indiana. 
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FOR SALE—200 Bu. Burpee Stringless Green Pod 
Beans, California grown, 1927 crop. 


W. E. Robinson & Co., Bel Air, Md. 


FOR SALE- 3000 lbs. of New York State Narrow Grain 
Corn 9¢ f.0.b. Mason, Ohio. 
The Mason Canning Co., Cincinnati, Ohio. 


FOR SALE—Tomato Seed. Radebaugh and Marglobe 
Tri-State grown seed, peonnees from parent seed stock 
furnished direct by the originator of each variety. 
This seed is grown and produced under the supervi- 
sion of the University of Maryland. The advice and 
suggestions of Federal authorities in the U. S. Depart- 
ment of Agriculture are also followed. Every effort 
is exercised and every precaution is taken to produce 
prime seed of the best known canning varieties. The 
Marglobe being wilt resistent is recommended for all 
localities in which wilt is prevalent. 

Prices, Radebaugh $4.00 per pound, Marglobe $5.00 
per pound, cash with order or c. o. d. 
Direct inquiries to F. M. Shook, Field Secretary. 


Easton, Md. 


Plants—Wanted 


WANTED—100,00 Ruby King Pepper Plants. 
strong and healthy. 
American Pickle Co., Wiggins, Miss. 


Must be 


For Sale-—-Factories 


FOR SALE—Fully equipped Tomato Cannery in King 
George County, Va. Located on waterfront; 4? acres 
of land; large warehouse; a real bargain. 

Address Box A-1555 care of The Canning Trade. 


FOR SALE--One line Corn Plant, complete, at Mount 
Pleasant, Del. 
Canning Plant at Aberdeen, Md., tomatoes, Tomato 
pulp and corn. 
Ice Plant at Aberdeen, Md. 


H. P. Strasbaugh, 
Aberdeen, Md. 


FOR SALE—Ideal location on waterfront in Anne 
Arundel County, Maryland; plant fully equipped to 
pack Stringless Beans and Tomatoes; 13 acres of land; 
excellent farming district. 

Address Box A-1554 care of The Canning Trade. 


FOR SALE—Plant fully equipped to pack Peas and 
Corn; Henry County, Ill. 84 acres of land; 2 large 
warehouss; 3 story factory; good farming district; a 
real opportunity. 


Address Box A-1553 care of The Canning Trade. 


FOR SALE—Tomato and Oyster cannery at Bushwood 
Wharf on the Potomac, in St. Mary’s County, Md. 
Abundant Oysters, Tomatoes, plenty help. No near- 
by competition. Direct shipment by water, or truck 
to Baltimore and Washington. To close out at bargain. 

Address Box A-1568 care of The Canning Trade. 
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Positions— Wanted 


POSITION WANTED—Experience: Four years Machine Apprent- 
ice, ten years as Journeyman, six years as Superintendent of 
prominent canning machinery manufacturer, six years selling 
canning machinery. Have had complete charge of building two 
canneries and their equipment. Familiar with modern equip- 
ment process. Either permanent or temporary position wanted. 

C. F. Colbert, 2905 Brighton St., Baltimore, Md. 


POSITION WANTED Experienced Canned Food Salesman desires 
position as acting sales representative in any city for some 
large Canned Foods Packer or Distributor. 

Address Box B—1546 care of The Canning Trade. 


SITUATION WANTED Field man with 10 years experience 


wants steady job with first class canner. Married man, 34 years 
old. Excellent references. 


Ray H. Rorttiger, Hortonsville, Wis. 


POSITION WANTED—By married man as Superintendent of a 
plant packing either Corn or Tomatoes. Can handle help, and 
install modern equipment to get best results. A-1 reference. 

Address Box B-1565 care of The Canning Trade. 


Help Wanted 


WANTED—Experienced man to pack gallon catsup during coming 
season. Start work in spring. 


Address Box B-1547 care of The Canning Trade. 


WANTED—Processor and Factory Superintendent for canning 
factory in Ontario, state age, experience, references and salary 
expected. 


Address Box B-1564 care of The Canning Trade. 


WANTED—FExperienced Superintendent capable of taking charge 
of factory operations on Beans, Tomatoes, Spinach, Catsup and 
Apple Butter. Rocky Mountain District. Permanent position if 
satisfactory. Advise experience and salary expected. 

Address Box B-1567 care of The Canning Trade. 


Advantages of & bu. ham- 
pers over field crates : 
—Hampers nest when empty crates 


won't. 

—Fruits and vegetables carry better 
in hampers. 

— Hampers speed up field work. 


SWING’S 5 HAMPERS 
ARE BEST QUALITY. 


Give usa chance to prove 
our claims. 


Send us an inquiry. 


SWING BROTHERS nm RIDGELY, MD. 


50 Years of Service to Canners 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
11 W. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 
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CAN PRICES 


EASTERN SHORE 
CANNERS: 


1928 Season Prices 


The American Can Company announces the 
following term contract prices, F.O.B. its 
factories, for Standard Sizes of Sanitary 
Cans for the Central and Eastern parts of 
the United States: 


Another New and Latest improved Sani- 
tary Can Line is now being installed in our 
Plant, all for your Protection and Satis- 
factory Service when Cans are needed. 


We furnish “CAMERON’”’ Closing Ma- 
chines, also Bliss and Ams. 


EASTERN SHORE CAN CO., 
Hurlock, Maryland American Can Co. 


BLISS YOUR 


HIGH SPEED AUTOMATIC 
CAN MAKING MACHINERY 


“Bliss” No. 225 Gang Slitters 


They cut “dead-true”’ guaranteed Is To Place Your 


Fire Insurance 
The reason these machines are 


standard in practically every can With 
shop in the country, is that they 
have made good on every job they CANNERS EXCHANGE SUBSCRIBERS 


have been called on to do, and in 


every instance the result was at 
‘‘dead-true cuts.” WARNER INTER-INSURANCE BUREAU 
Their use means economy in and Receive . a 


subsequent operations in can 


QUALITY INSURANCE PROTECTION 


SAFETY - SAVING - SERVICE 


Builders of the 300 a minute line 


E. W. BLISS CO. LANSING B. WARNER Inc. 


| 

| 
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CANNED FOOD PRICES 


‘Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Baltimore (unless 
otherwise noted) and subject to the customary discount for cash. Many canners get higher prices for their goods; some few 


may take less for a personal reason, but these prices re wanent & the general market at this date. 
Baltimore figures corrected by these Brokers:. {Thomas J. Mee’ Co. “eemend E. Jones & Co. 
New York prices corrected by our Special Correspondent. jIn pl headed “N. Y.” indicates f. 0. b. factory 


CANNED VEGETABLES—Continued 


Canned Vegetables 


CANNED FRUITS—Continued 


Balto. N. Y. Balto. N.Y. 
ASPARAGUS®* (California) SAUER KRAUT¢ No. 1.45 
Standard, No. 2 80.90 is 
No. 10 3.25 3.75 Peeled, “No. *i0 5.00 
Peeled, No. 2% SPINACH PEARS* 
Medium, No. 4 1.20 Standards, No. 2, in water.......... 
Small, No. 2 No. 2% 1.50 No. 3 1.30 1.45 
Green Mammoth, No. 3 1.60 Seconds, No. 8, in 1.00 
No. 10 435 5.25 in 165 1.75 
Tips, White, Mammoth, No. 1 sa... SUCCOTASH# ards, No. 3, in Syrup... 1.10 1.20 
Small, No. 1 sq Standard Green Corn, Green Limas 1.25. .... California Bartletts, Standard, 2%4.. ....... 2.15 
Green, Mammoth, No. 1 sq No. Choice 
mall, No. 1 sa Standard Green Corn, Dried Limas 1.20 1.30 Fancy siccce, STE 
(Triple) No. 2 (with Tomatoes)........ 930) Standard, No. 10 uaa. 
Plain, No. 1 d d *Standard, No. 2 .85 .95 TA, NO. 
No. 2 1.00 Hawaii Sliced, Extra, No. 2% 2.40 2. 
a5 
No, 10 Sliced, Standard, No. 1.78 
BEANS? Grated, xtra, No. 2... 
Fancy, No. Shredded, Syrup, No. 10. 9.50 
Stringless, Std. Cut Green, No. 2...... 1.45 F. O. $6 
Standard Cut Green, No. 10......... 7.00 No. 3 Water 
Standard Whole Green, No. 2........ 1.40 F. O. B. Co. Porto Rico, 10: 
Standard Cut Wax, No. 10 No. 10 
Standard Cut Wax, | | = 1.4 F. 0. B. Co Black — 
Limas, Fancy Green, No. 2.. Standard, No. 1 men Vater, No, 
Standard Green, No. = F. 0. B. Co Black No. 
No. 2% Red, Water, No. 10 
Red Kidney, Standard No. 2........000 -95 1.00 F. O. B. Co. STRAWBERRIESS 
Standard No. 10 4.50 Out No. Preserved, No. Si cen 
F. O. B. Co Preserved, No. 2 ced) eminnn 
BEETS¢ 10 Extra, Preserved, No. 1.80 
Baby, No. 2 175 1.85 O. B. Co Ereserved, 
15—20, No. 3 1.45 Standard No. -50 -60 Fancy, No. 2% 4.25 
Cut, No. 2 1.00 1.00 No. 10, 3.80 
Cut, No. 3 Standard No. 55 4.75 18.75 
Whole, No. 10 4.25 4.75 No. 10, Trimmings 3.00 3.40 
Sliced, No. 10. 4.50 5.00 ° 
Canned Fish 
Standard Sliced, No. Qe . 1.00 1.10 Canned Fruits HERRING ROE* 
Sliced, 4.00 4.50 10 oz. 1.00 1.10 
Standard 1.00 1.05 APPLES* (F. O. B. Factory) 15 oz. 1.40 1.50 
Diced, No. 10 4.00 - 4.50 17 oz. 1.50 1.55 
Standard 1.15 eli 10 300 Standard, No. 2, Factory, 18 os... 
F. Oo. B. 1.15 Maryland No. LOBSTER* 
Extra Standard Shoepeg, No. 2 1.30 1.80 APRICOTS* (California) -lb. cases, 4 doz wine 
: Standard, No. 2% 2.50 2.30 OYSTERS* 
| NO. Choice, No. 2% 285 «2.75 Standards, 4 oz 1.40 1.45 
BLACKBERRIES* 10 oz. 3:00 3. 
Standard, No. 2 Selects, 6 oz 
Standard, Split, No. 1.00 1.15 No. 2 Preserved Flat, No. 
Split No. 10 3.35 3.60 No. 2, in Syrup Cohoe, Tall, No. 1 cm-l 
MIXED VEGETABLES? BLUEBERRIES* Flat, No. 
Standard, Mo. 8 2.40 Pink, Tall, No. 1 
Fancy, No. 105 No. 10 12.00 11.00 Columbia, ‘Flat, 
No. 4.65 5.10 CHERRIES* Chaat, Tall 
OKRA AND TOMATOES Standard, Red, Water, No. 140 1.50 
Standard, No. 2 1.25 1.85 White Syrup, No. 2....cuccmcone 1.75 1.80 SHRIMP* 
No. 10 NOs. 1.75 Dry, No. 1 
PEAS¢ Sour Pitted Red, 10s 
SARDINES (Domestic), 
No, 1 Sieve No. 2 1.50 California Siandard 2.50 F. O. B. Eastport, Me., 1927 
Fancy, 20 Oil, D 
No. 8 No. 10 5.50 5.75 Oil, Carton ........ 
No, 4 Sieve, No. 2 PEACHES* Cc 
No. Sieve, California Standard, No. 1.90 1.90 
No. 8 Sieve, No. i0 Choice, No. 244, ¥. . % + TUNA FISH (California), per case 
E. J. Standard, No 4 Sieve, No. 1.. Extra Sliced Yellow, No. 1.10 1.20 White os saan 
E. J. Extra Std., No. 2 Sieve, No. 1 Standard White, No. 2....... 1.40 1.50 White, is ‘00 
Fancy Petjt Pois, No. Blue Fin, is "50 
xtra Stan White, No. 1.75 1.90 in, is. : 
PUMPKIN¢ Seconds, White, No. 1.45 
Standard, No. 3 Standard Yellow, No. 1.40 1.55 Striped, is 12.00 
0. 1 Yellow, No. 3 edn Yellow. 8 7.15 
Squash, No. 8 Extra Standard Yellow, No. 1.90 ellow, 4.50 


‘ 
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BALTIMORE, APRIL 2, 1928 


WEEKLY REVIEW 


The Report of Stocks on Hand the Most Important 
Market Feature—The Task of Both Producer and 
Distributor Now Clearly Outlined—Tomatoes 
Hold—Peas and Corn Steady—Demand 
Light But Continuous 


HE MARKET—The most important thing that 

has ever happened in the canned foods market is 

the holdings of spot stocks by both canners and 
wholesalers, as of December 31st, the figures of which 
are given in this week’s issue. It is important be- 
cause it is a start towards intelligent marketing, and 
is, therefore, valuable to both canners and to distribu- 
tors. This is the first report and therefore not as valu- 
able as subsequent reports will be, because in all the 
years of the past this has been a mere guess, an un- 
certainty which hampered operations, and was too 
often the cause of needless losses on both sides. The 
next report is to be made as of July 1st, and it is to be 
hoped that both producers and distributors will return 
their figures promptly, so that the report may be made 
public by the middle of July, at the latest. It can be 
done in ten days, if there is the right sort of co- 
operation. 


Taken as a whole, this report discloses a very 
favorable situation for these three great staples of 
canned foods, peas, corn and tomatoes. It lays for all 
time the myth of tremendous, unknown and concealed 
stocks of each of these items, and the removal of this 
bogey as a market influence is worth all the time and 
trouble and expense of the work. The distributor 
may now clearly see the task in front of him: to dis- 
tribute the goods in sight; and the canner may sensi- 
bly gauge his production to meet the demand and to 
avoid over-production. Of course, these figures say 
nothing of the stocks in retailers’ hands, but as buying 
has been upon a minimum scale for the past two years 
it may reasonably be supposed that they have no more 
canned foods than barely sufficient to carry them, 
virtually, from day to day. In other words the goods 
the retailers are carrying may be considered shelf 
stocks, as practical fixtures which must be replaced as 
fast as sold. : 


The conditions disclosed ought to put some back- 
bone into the canners. There are not more goods than 
the market can easily absorb before new packing, and 
there is, therefore, no reason for weakened prices, but 
on the contrary every reason-for better prices. The 
canned foods market should be firm to strong from 
now on. As early as the first day of January the mar- 
ket was obliged to draw upon the 1927 packs for sup- 
plies, and that shows a fine healthy condition. The 
five-year-average consumption which was taken so as 
to include all manner of packing and selling conditions, 
and might therefore be considered a very fair average, 
shows that if 1928 holds up to this average the 1927 
packs were just about right, balancing supply with de- 
mand. Or in other words those packs bid fair to be 
entirely consumed, leaving a clear field for the 1928 
packs. 


Canners should also take this as their warning not 
to exceed last year’s productions. Their best friends 
and advisers have told them, that they should now be 
careful, after having cleaned up the bad condition of 
over-production which hung over them for two years, 
not to fall back into the old rut. They have cleaned 
it up, as the figures show, and if they find themselves 
back in the rut next fall it will be no one’s fault but 
their own. 


These annual consumption figures contain some 
surprises, showing corn and tomatoes, when the im- 
perts of foreign canned tomatoes are considered as 
they must be, running about alike, while canned peas 
are a million cases ahead of them. We can picture some 
pessimists who will tear their hair at these consump- 
tion figures, as they have steadfastly claimed that an- 
nual consumption was nowhere near such figures. How- 
ever, the figures as we give them are actually the low- 
est possible figures, because they would be very consid- 
erably higher if the actual statistics of the packs in 
the five years used had been reported. Certainly no 
one will be so rash as to claim that the published sta- 
tistics of these packs represent more than the packs 
actually were. If the packs should have been 10 per 
cent to 25 per cent greater than the figures show, 
then the yearly consumption must be increased the 10 
per cent to 25 per cent, or in exact proportion. The 
argument is unanswerable. So we know that consump- 


tion is at least what the figures show. 


—— 
> & Fs 
| The Markets 
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This week traders in the market say that opera- 
tions show no change from previous quietness. The 
usual run of buying has been in evidence, with occa: 
sional carload orders, but mostly for small lots. To- 
matoes, however, have heen moving quite well, and no 
sales that we have seen were lower than 52!4c for 1s, 
75c for 2s, $1.1714 for 3s, and $3.50 for 10s, and there 
were more sales above these figures than at them, and 
none below, as we have said. There has been a lot of 
talk about the demoralization of the canned tomato 
market, but it is just that—talk. 

Corn has sold quite well also, both for spots and 
for futures. There have been some few clean-up sales 
of cream-style standard at $1.05, but mostly $1.10 has 
been the bottom price. Extra standard shoepeg has 
sold from $1.20 to $1.35, but holders in this section of 
any kind of corn seem to be unwilling sellers. There is 
a decided strength to corn. They believe in it, and 
rightly so. The same is true in the West. 


Peas also have been in quite good demand, and 
packers say that the taking of futures has been better. 
Jobbers are covering their regular future business, but 
in this item, as in all others, there is no inclination to 
cover ahead, or speculate. There are no changes to re- 
cord in spot prices. 


Fruits and other items of canned foods have come 
in for a light demand. The apparent opening of real 
spring is causing activity in summer boarding-house 
preparations, seaside hotels and such, all of which de- 
pend almost entirely upon canned foods. This demand 
is annually very heavy and wide-awake distributors 
know it. And they must buy to cover. 

Acreage for peas and corn and other specially con- 
tracted acreage has been pretty well attended to. In 
fact, as stated last week in this column, it has been too 
well attended to in some instances. Careful consider- 
ation must be given to this feature by every canner 
this season, because an increased acreage will spell loss. 
The report of this condition has already put a damp 
cloth over the whole spot canned foods market, and es- 
pecially so with futures. That ought to be a warning 
to any sensible man. 


NEW YORK MARKET 


By “New York Stater,” 


THE CANNING TRADE 


‘ern standards are still quoted at 90c. 


Special Correspondent “The Canning Trade.” 


Tomatoes Cheaper for Spots and Futures—Corn 
Steady—Peas Doing Better—Pink Salmon 
Strong—Buying Peaches—Holding 
Off on Future Orders for 
Northwest Fruits. 


New York, March 29, 1928. 


\ HEAPER— Aside from a definite weakening in the 
position of the market for Southern tomatoes, 
the canned foods situation underwent little impor- 

tant modification during the past week. Tomatoes were 
cheaper, and business at the lower prices appeared to 
have picked up somewhat. Spot canned vegetables in 
other lines were selling in slightly better volume, but 
futures were still neglected. Canned fish sales were a 
little better, with prices holding about steady, and the 
same was true of canned fruits. 

Tomatoes Decline—Prices were lower, and, as is 
usual on a falling market, there were numerous rumors 
going the rounds. The established inside prices ap- 
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peared to be 50c for 1s, 75c for 2s, $1.1714 for 3s, and 
$3.50 for 10s, although business was reported booked 
over these figures on all sizes. Futures have weakened 
in sympathy with the spot market, and are now quoted 
at inside prices of 4714c on 1s, 75c on 2s, $1.15 on 3s, 
and $3.50 on 10s, all f.0.b. country canneries, with 
little buying interest manifested by the local trade. 
Western tomatoes have held firm in most cases, this 
being true of both spots and futures. 


Corn Steady—Standard corn has shown firmness 
over the past few weeks and some sizable business was 
reported placed at $1.10 at Southern canneries, with the 
undertone slightly better and indications pointing to a 
marked cutting down of surplus stocks. Future South- 
The market on 
Western corn, however, has softened somewhat, and 
while $1.05 is quoted f. o. b. canneries, some sales have 
recently gone through at $1.00 per dozen. Future West- 
ern corn ranges 90 to 95c per dozen at canneries. Fancy 
corn remains in firm position on both spots and futures. 

Peas Doing Better—The market for standard peas 
has stiffened a little, and comparatively little stock is 
to be had under $1.15 per dozen at canneries, although 
buyers declare that this price can still be shaded by 21% 
cents in some instances. Canners’ holdings of standard 
peas are not large, however, and they are showing firm 
price-views on the situation. Extra standards are com- 
ing in for more buying, due to the shortage of stand- 
ards, but fancy quality is still rather neglected. Job- 
bers have evidently booked as much futures as they 
intend at the moment, and relatively little buying in- 
terest in packed-to-order peas is reported. 


Pink Salmon Strong—The Coast market for pink 
salmon is showing signs of moving up again. While 
some business can be confirmed at $1.85, f. o. b., leading 
packers are reported holding at 5c to 15c per dozen 
over this figure. The local market for pinks is in tight 
position, with relatively little stock offering on the job- 
bing market. Reds, however, appear in moderately 
large supply, and are quotable anywhere from $3 to 
$3.25 per dozen, according to brand and quantity. 

California Fruits—Better buying of peaches is re- 
ported, but the market on the Coast is not yet fully re- 
covered from recent easiness, and the same is true of 
apricots. Pears, however, continue strong, and cher- 
ries are also in firm position. Large distributors are 
reported in the market with inquiries for fairly big 
blocks of fruits for their spring requirements, and the 
tone of the market in California ig a little better. A 
fair amount of s.a.p. business on futures has been 
written. 

Northwestern Fruits—Some of the smaller Oregon 
and Washington canners have announced opening 
prices on pears and berries, but buyers in most in- 
stances are holding off, pending the naming of prices 
by all of the principal factors. The statistical position 
of the market for Northwestern fruits is good, carry- 
cver stocks being rather short in first hands and prices 
firmly maintained on unsold stocks. 


Pineapple—The position of the market for Ha- 
waiian pineapple has undergone considerable change 
for the better in recent weeks. Hawaiian packers are 
closely cleaned up on the more popular sizes of spot 
gcods and prices are firmly maintained throughout the 
list. Jobbers are taking in pineapple in slightly larger 
volume to round out their stocks for the spring and 
summer demand. 


34 


Spinach—Firmness prevails on both Southern and 
California packs. The spot market is not abundantly 
supplied, and jobbers in many cases prefer to hold on 
to their spinach to fill the requirements of their own 
retail trade, rather than job out stocks at current going 
prices. Reports from California indicate that the 
Coast packers are sold up on spring pack, with demand 
still coming in, notwithstanding recent advances in 
quotations. 


Stringless Beans—The country canneries at last 
seem to be entirely sold up on stringless beans, with 
but scattered holdings in Baltimore, and these quoted 
at $1.40 for standard 2s. This price is rather high for 
the vegetable, and jobbers prefer to pick up small lots 
wherever obtainable on spot, rather than to buy for 
cannery shipment. The strong market for spots has 
stimulated interest in futures, and it is reported that 
quite some buying has been done at 90c for 2s and 
$4.25 for 10s, these prices being, respectively, 50c and 
$2.25 per dozen under current cannery quotations for 
spots. 

Tuna Fish—The situation is rather spotty. Little 
buying interest is shown in offerings of tuna for coast 
shipment, and jobbers are inclined to adhere rather 
closely to a hand-to-mouth buying program on the ar- 
ticle. White meat stocks are short and prices are at a 
level which restricts possible outlets materially. Yel- 
lowfin is in heaviest demand at the moment, with blue- 
fin next in popularity. 

Eastern Fruits—There has been fair buying of 
Michigan and New York State berries in recent weeks, 
and canners have booked a fair amount of business. 
Most packers have withdrawn on red sour pitted cher- 
ries, having booked enough businesss to take care of 
their expected pack, and being rather dubious regard- 
ing prospects fo buying cherries in the open market. 

Hudson Street Items—George Clark, of the Hick- 
mott Asparagus Company, San Francisco, was visiting 
the local trade this week. - 

Brokers along the street are smiling a little more 
these days, which is taken as an indication that the 
jobbers are loosening up in their buying operations 
somewhat. 

The annual banquet of the Dried Fruit Association 
of New York will be held on the evening of April 7, 
and will constitute a veritable “Who’s Who” of the 
New York grocery trade. 


CHICAGO MARKET 


By “Wrangler,” 


THE CANNING TRADE 


Special Correspondent “The Canning Trade.” 


Market for Canned Foods Quiet—Spring Demand for 
Canned Salmon Late—Corn Market Dragging. 
Market for Canned Tomatoes Easy. 

Canned Foods Statistics Not 
Arousing Very Much 
Interest. 

Chicago, March 29, 1928. 
ENERAL—tThe market for canned foods is called 
i quiet, and that is an accurate description of the 
situation. There is no article in the line of can- 
ned foods that is especially active. We have had good 
safe shipping weather all during the past week, and 


there is no accumulation of orders in the hands of 
wholesale grocers. . 
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I can hear of nothing in the line that is cleaned up 
in first hands except canned pumpkin, and it is reported 
that there are only two or three small lots of it left at 
the canneries. No. 10 size peas and the same size can- 
ned corn are closely sold out of first hands. 

Canned Salmon—tThe spring demand for this ar- 
ticle is a little late about arriving, and the stocks which 
are in Chicago warehouses are apparently ample to 
take care of the requirements of the market. The real 
season for the beginning of the heaviest demand for 
this article will not arrive until about the first of May 
in Chicago with the retail dealers, but the wholesale 
grocers should be preparing for it by stocking up, but 
I can hear of no large business going to the canneries’ 
from here. 

Canned Corn—The market for canned corn is drag- 
ging a little and the prices for all grades above stand- 
ard are soft, but standard grade is scarce and inflexible 
at $1 to $1.05 per dozen for 2s, f. o. b. canneries. 

Extra standard No. 2 corn is held at $1.10; fancy 
No. 2 corn, Country Gentleman variety, is held at $1.25 
to $1.30, f.0.b. canneries. The demand for canned 
corn, however, is rather negligible just at present. 

The demand for future canned corn is uninterest- 
ing and I can hear of the closing of no contracts of im- 
portance. 

Canned Tomatoes—The market for canned toma- 
toes in Chicago is just a little easy at present, and it is 
stated by the brokers that the canners of Indiana who 
have stocks on hand are inclined to shade prices a little 
bit and unload their holdings. 

They have found that there isn’t much probability 
of Eastern canners advancing their prices, and, there- 
fore, have concluded to meet market conditions a little 
og than they have been and unload some of their 
stock. 

This does not mean that the Indiana canners are 
accepting demoralizing prices, but they are just shad- 
ing their former prices a little bit, anywhere from 214c 
to 5c per dozen, and taking orders on that basis. 

Tomato Catsup and Pulp—tThe brokers state that 
too many people packed tomato catsup this past season 
and that the market is overstocked, and that quite a 
number of packers of the article are urging sales very 
hard, even to the extent of shading prices sharply. 

The same situation prevails in tomato pulp in No. 
10 cans. There is an oversupply and a pressure to sell. 
It is said that some very good tomato pulp can be 
bought at $3.00 per dozen, f. 0. b. cannaries, in No. 10 
a and that the price could probably be shaded a 

ittle. 

Canned Peas—The market for canned peas is 
rather firm, somewhat more so than the market for 
either canned tomatoes or canned corn. The grades of 
canned peas in the small sieves and fancy qualities are 
being urged upon the market just a little bit, but stand- 
ard quality of canned peas in No. 2 cans is not to be 
had at lower than $1.05 f. o. b. canneries. The brokers 
state that there is a fairly good demand and that some 
good deals have been closed between canners and 
wholesale grocers during the past week. 


News Items—The report of the Department of 
Commerce of the United States in relation to the sta- 
tistics of canned foods held in stock by canners and 
distributors does not seem to have aroused a great deal 
of interest. It is the first statistical report of the kind 
that has ever been made, and there is no basis for com- 
parison with former years, and it will take some little 
time for the information imparted to be analyzed and 
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applied. Whether the first report will be of much prac- 
tical value or not I am unable to say, but it is a good 
beginning and it will establish a basis for comparison 
in the future. Buyers and brokers are now studying 
the report and will be able to talk more definitely 
about it next week. 

Mr. Ed Smith, President of the Great Western 
Canning Company, Delphi, Ind., visited Chicago this 
week and was around among the brokers and buyers. 
He reports that his stock on hand is smaller at this 
time of the year than usual, but that the quality is 
very fine, and that, in view of the approach of the 
packing season, he is ready to close out his holdings at 
very reasonable prices. 

Mr. Smith is an experienced canner, having been 
in the business for many, many years, and packs fine 
quality of canned foods. 

I received samples of No. 2 tomatoes from the 
Orestes Canning Company, Orestes, Ind., for my in- 
spection and grading. 

The tomatoes are solidly packed, red-ripe, perfect 
color and flavor ; they were hardly packed whole enough 
in the can to justify a grading of fancy, but the quality 
is so fine that they are easily graded extra standard. 

The tomatoes, in fact, are packed so carefully as 
‘to color, fill and flavor that they ought to be called 
fancy tomatoes. There are a lot of very competent 
buyers for wholesale grocery houses who would put 
their fancy label on these goods, because they do not 
attach any especial value to the wholeness of tomatoes 
in a can, giving preference rather to solid pack, red 
ripe color, good flavor, and freedom from juice, thereby 
knowing that they give better value than if the toma- 
toes were whole in the can and possibly a little unripe 
in order to retain their shape. 


' THE OZARK MARKET 


By OZARKO 
Special Correspondent ‘The Canning Trade.” 


Buying Cautiously—Collections Slow—Taking Some 
Futures—Buying in Carlots—Reduced Prices 
on Tomatoes Usually Indicate Lack 
of Quality—More Canners 
Open for Future 
Business. 
Springfield, Mo., March 29, 1928. 


EATHER—tThe weather during the past week 

throughout the Ozarks has been about normal, 

with the exception of the past day or two, when 
the minimum temperature reached 28 degrees. It was 
cold and bracing, but with continued sunshine we look 
for the weather to moderate, and the usual spring work 
in the rural districts to become more active. Everyone 
is hoping for an early spring and a good crop season. 

Business Conditions—There is no apparent im- 
provement in general business conditions, and the vol- 
ume of business with jobbers in the various lines is 
somewhat less than usual. Jobbers continue to buy 
very cautiously, and only in quantity to meet the im- 
mediate demands of the trade. All evidence of specu- 
lation has been entirely eliminated. 

Slow Collections—There is more or less complaint 
from jobbers about slow collections. This complaint 
applies on city business as well as in the rural districts. 
Very few failures reported in the Ozark district. 


Future Buying—Jobbing grocers are moving for- 
ward very cautiously in the placing of orders for the 
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various lines of merchandise that they have in the past 
been buying for future delivery. It is not altogether 
that this position is taken by the average buyer because 
of the lack of confidence in the matter or prices, but 
more likely due to the spirit of conservatism which is 
now apparent in all lines. The general tendency is to 
keep warehouse stocks down to the minimum, but al- 
ways a sufficient supply to meet immediate demands of 
the trade. 

Spot Sales—While it cannot be said that the de- 
mand for spot tomatoes is active, at the same time sales 
are being made practically every day, but usually in 
single carlots. At the close of each week’s business 
there are fewer canners holding spot tomatoes. 

Spot Prices—The ruling market price throughout 
the Ozarks on spot 2s standard tomatoes is 75c factory 
points. There have been a few cars sold at 7214¢, usu- ° 
ally brought about by the condition of the cans or the 
quality of the tomatoes not being up to standard. No. 
214s standard tomatoes are scarce at $1.05 to $1.10 fac- 
tory points on small lots obtainable. 3s standards are 
held at $1.20 to $1.25, with very few cars unsold in the 
entire Ozark packing district. Just a few 10s stand- 
ards held at $3.75 factory points. There are so few spot 
tomatoes in No. 1 standard 10 oz. unsold in the district 
that this size cannot be bought today for less than 
5214 to 55c factory points, and we doubt if any straight 
carloads of this size are left unsold. 

Future Tomatoes—There are quite a number of 
canners in the district who have not placed any offer- 
ings of future tomatoes on the market. There are, how- 
ever, canners scattered here and there who would take 
a limited business on futures, 1s, 2s, 2%s and 10s stand- 
ards 47l4c, 75c, $1.05, $3.60 to $3.75 factory points. 
Canners generally have discontinued packing any toma- 
toes in No. 3 cans, but standards of this size would be 
packed on future orders at $1.20 factory points. Future 
tomatoes in 303 cans, contents 1 lb. 1 0z., packed four 
dozen per fibre case, can be bought from a limited 
number of canners at 70c f. o. b. shipping points. 

Future Beans—The limited number of canners 
throughout the Ozark packing district who will pack 
stringless green beans are numbered among our best 
and most dependable canners. Prices are being held 
firm, and orders confirmed at canners’ full asking 
prices. The bean packers who use the most modern 
process in bean packing, and who blanch their beans 
are confirming business at the following prices: No. 1 
standard cut, 60c to 65c; No. 2 standard cut, 90c; No. 
10 standards cut, $4.75; No. 2 extra standard whole, 
$1.10. There are two or three canners in the district 
who pack unblanched beans, and their prices are slight- 
ly less than the standards quoted above. However, the 
average buyer only seems interested in buying future 
green beans from canners who blanch their beans. 

Spring Spinach—Several canners will pack some 
spring spinach in No. 2, No. 214 and No. 10 cans, and 


one large canner’s prices are: $1.10, $1.40 and $5.25, 
factory point. 


Future Mustard Greens—Each packing season 
shows an increase in the pack of mustard greens by a 
few canners in the Ozarks. This popular product is 
now being quoted for shipment when packed, No. 2 size, 
85c; No. 10 size, $4.50, factory point. 

Future Blackberries—The few canners who plan 
to pack any blackberries for future delivery, solid water 
pack in enamel-lined cans, are quoting No. 2 size $1.25, 
No. 10 size $5.25, f. 0. b. shipping points. There are no 
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spot blackberries now obtainable in the Ozark packing 
district. 

Mixed Car Business—We have here in the Ozarks 
one large canning company who has in operation a very 
modern and quite extensive canning plant. This can- 
ning company packs in cans and glass jars fruit and 
vegetable products, and are prepared to handle orders 
for many items for mixed car shipment which cannot 
be bought from any other factory in the entire Ozark 
packing district. It now appears there is a bright future 
for this canning company, for on many items in both 
fruits and vegetables they will have no competition 
whatever from other canners located within the dis- 
trict. 

Canners’ Meeting—Another meeting of Missouri 
canners was held on March 23rd, but the attendance 
‘ was disappointing. The principal subject for consider- 
ation was the reduction of tomato acreage for the com- 
ing season’s pack. Another meeting of Missouri to- 
mato canners is set for April 6th. 

The Outlook—The tomato canners of the Ozarks 
are not at all optimistic as to the future outlook on the 
coming season’s pack of tomatoes. These canners state 
that they will more than likely have a loss, instead of a 
profit, if they are compelled to market their coming 
season’s pack of tomatoes at the prices which have been 
quoted on futures. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Good Rain Helps Crop Prospect—Harvesting Aspara- 
gus—New Prices Expected—Canning Spinach in 
Full Swinge—Fruits Continue to Move Freely. 
Salmon Disappointing—The Peach Ques- 
tion—Coast Notes 

San Francisco, March 29, 1928. 


ROPS—California has been visited by a most wel- 
C come rain, the first since early in the month, when 
light showers fell throughout the state. The re- 
cent storm proved a general one, but was heaviest in 
the northern and central sections of the state, where 
the bulk of the canned fruit and vegetable pack origi- 
naes. Despite the fact that all sections of the State 
are far behind he normal in the mater of rainfall for 
the season, crons are in fair shape and the outlook is for 
normal outputs in most lines. In some sections the 
rainfall has been little more than half the normal, and 
the snowfall in the mountains has been very light, so 
that water for irrigation will be in limited supply. The 
recent rain has been a boon to such crops as asparagus, 
peas and spinach, the harvesting of which is already 
under way. Coming just at the blossoming time, it 
may damage the apricot crop, which is one easily in- 
jured, but any losses will be greatly outweighed by the 
quantities and it is quite likely that some canneries will 
benefit to crops in general. 
Asparagus—Asparagus is being harvested in large 
commence operations before the end of the month, 
while all will be busy early in April. The crop seems 


to be in good condition and with a normal spring rain- 
fall the output will likely be larger than in any preced- 
ing year, owing to a larger acreage in bearing. Large 
shipments are going forward to the fresh markets, 
with even canners disposing of their early grass in this 
manner to take advantage of the excellent prices and 
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to help in reducing the size of the canned output, on 
which there has been rather a surplus in recent years. 
Opening prices on the new pack have not been named 
at this writing, but are to be expected at any time now. 
In the meantime spot stocks are moving off in fair 
shape, with special inducements on green. 

Spinach—The packing of spinach is in full swing 
throughout the state and every effort is being made 
to secure a large output, since sales to date have been 
very heavy. This crop received a setback as a result 
of the long dry spells experienced in January, Febru- 
ary and March, but has been revived by the recent rain. 
Several packers have withdrawn prices and others are 
about ready to take this step. A conservative estimate 
places the unsold portion of the expected pack at 20 per 
cent or less. 

Fruits—California canned fruits continue to move 
freely and the tendency toward shading prices on some 
lines seems to have been checked. Apricots are still to 
be had at lower prices than were ruling a few weeks 
ago, but the bottom has apparently been reached. A 
very heavy business has been done on cling peaches 
offered at concessions from list prices and bargain lots 
now seem more difficult to locate. In fact, peaches are 
more firmly held than for some time. Pears are very. 
firm and Hawaiian pineapple jis in excellent demand and 
firmly held, with but few packers holding complete 
stocks. Advices from the Pacific Northwest indicate 
a close cleanup there, a fact that is helping the Cali- 
fornia market. 

Salmon—Canned salmon is moving hardly as free- 
ly as was expected, but stocks are so light that a free 
movement would quickly clean up everything in sight. 
Local packers comment on the fact that they have 
scarcely any Alaska pinks unsold, their holdings being 
confined largely to reds. The high price of the latter 
is restricting the demand, but the outlook is that stocks 
will be disposed of before next August, when the new 
pack commences to make its appearance. 

Peaches—Through the efforts of the California 
Canning Peach Growers the co-operation of the Federal 
Department of Agriculture, the California Division of 
Markets and the University of California has been se- 
cured to make a survey with a view of solving prob- 
lems affecting growers, canners and consumers. The 
survey will be launched at once, and will include a study 
of foreign markets, domestic markets, factors influ- 
encing the demand for canned peaches, the attitude of 
the trade toward this fruit, the habits and preferences 
of consumers regarding peaches and -similar competi- 
tive products, and other facts. Arrangements have 
been made whereby the survey will be directed by 
Burke H. Critchfield, newly apointed director of the 
Federal-State marketing service, and Dr. H. E. Erd- 
man, of the economic department of the College of Ag- 
riculture, University of California. 

California peach growers continue to hold meet- 
ings in an effort to get their organization on a stable 
basis and solve some of the problems facing them. Last 
year they reached an agreement with canners on the 
matter of price and grades only after part of the crop 
had been permitted to rot in the orchards, and many 
lost money on the year’s operations. This year the sit- 
uation is an even more serious one, with a potential 
peach crop of 18,000,000 cases, and a market for but 
about 12,000,000 cases. Increased markets are abso- 
lutely essential and for the past several months meet- 
ing after meeting has been held in an effort to work 
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out some plan for securing a wider distribution. The 
Sacramento Region Citizens’ Council is sponsoring a 
plan for a Bureau of Standards and State Label, but 
the canners of the state have not fallen in with the idea 
whole-heartedly. Some point out the fact that they are 
following a definite system of standards and that they 
have invested millions in advertising brands of their 
own. So far the burden of popularizing California can- 
ned peaches has been borne exclusively by packers. 
Coast Notes—Vessels of the fleet of the Alaska 
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Packers Association are being made ready for the trip 
to northern waters, although it will be May before they 
get under way. Three sailing vessels will make the 
trip this year, and use will also be made of two large 
steamers. Until recent years sailing vessels were used 
exclusively, and it was an inspiring sight to see the ves- 
sels of the fleet leave and enter the Golden Gate under 
full sail. This year’s salmon run is expected to be a 
heavier one than for several seasons, and preparations 
are being made accordingly. 


What Canned Foods Distributors are Doing 


Preliminary Reports Indicate Success of Quality Canned Foods Campaign as Drive Nears 
End—Jobbers Still Talking of Consent Decree Victory; Expect Packers Out of Grocery 
Trade in Near Future—Prompt Handling of Orders of Specialty Manufacturers Urged. 


Campaign just entering the home stretch, distributors are 
casting up totals, and the censensus of opinion seems to 
be that the campaign has been a success. The campaign this 
year was new, in many respects, and notably in the duration of 
the drive. The trade has learned many things from this year’s 
campaign which may be profitably employed in future cam- 
paigns of the sort. : 
In some quarters of the trade there has been a belief that 
the drive, as carried on this year, was too lengthy for the dis- 
tributing trade to keep interest keyed up at top pitch, but this, 
of course, represents the views of but some of the distributors. 
Daily newspaper advertising of the campaign in the East 
was supplemented to a considerable extent by newspaper and 
poster advertising of wholesale grocers and chain stores. 

Perhaps the one feature which has stood out has been the 
determined work on the part of wholesale grocers and their 
salesmen to keep up the enthusiasm of the retail grocery trade 
for the entire duration of the campaign. This is a difficult feat, 
and one which required the best efforts of the jobbers. A mod- 
erate amount of success has developed; a good showing for an 
initial campaign of such duration. 

The effect of the campaign upon canned foods stock has 
been beneficial; how beneficial, will’not be known until final re- 
sults of the campaign are in. Preliminary reports, however, in- 
dicate that the campaign has been quite successful. 

Consent Decree Victory—Both the American and National 
Wholesale Grocers’ Associations received the news of their vic- 
tory over the Chicago meat packers with a great deal of enjoy- 
ment. The National hailed the verdict as “a complete victory,” 
declaring in a statement: “The decision is considered by coun- 
sel for the association as a complete victory for the government 
and your association, which has contended from the very outset 
that the decree was valid and in all respects enforcible. It is 
also gratifying to report that the contentions of National Whole- 
sale Grocers as intervenors have been completely sustained in 
this long fight.” 

he American, in a later bulletin, said: “Wholesale grocers 
upon: learning that the validity of the Packer Consent Decree 
had been established by the opinion of the Supreme Court of the 
United States, are now very naturally interested in the question 
as to when the provisions of the decree will become effective, in 
other words, as to how soon Armour & Company and other 
packers affected by the decree will have to comply with its terms 
and discontinue merchandising these unrelated commodities. In 
answer, therefore,-to this question, we quote for your informa- 
tion a statement from our counsel, reading as follows: “The 
decision is a sweeping approval of all the positions we have 
heretofore taken. It holds, first, that the Supreme Court has 
jurisdiction, which I have been contending for more than two 
vears. It holds that the Court of Appeals had no jurisdiction, 
which also is what I have contended. This holding nullifies the 
decision of the Court of Appeals in the Canneries Case, so when 
the mandate from the Supreme Court reaches the District of 
Columbia Supreme Court and is made the judgment of that 
court, the original injunction will be restored in full force both 
as to the defendants and as to the Canneries. The rules of the 
Supreme Court say that the mandates shall issue after 25 
days, so you can expect that it will go down in about 25 days or 
a few days thereafter. Then the judgment of the Supreme 
Court of the District will be entered in conformity with the 
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mandate, and that will hold the injunction in force as I have 
stated heretofore. 

“T believe that, so far as the defendants are concerned, they 
can continue treating the injunction as suspended until that 
mandate becomes the mandate of the trial court, but thereafter 
the injunction is in full force even as to the goods that might 
be on hand, unless the trial judge permits a reasonable time in 
which to dispose of such goods. 

“This is a great victory and one that would never have oc- 
curred if the American Wholesale Grocers’ Association had not 
taken the lead in intervening, and one that would have occurred 
earlier if uur views had been accepted by the Department of 
Justice.” 

Specialty Orders—The handling of specialty orders by 
wholesale grocers, which has been a cause for more or less con- 
stant friction of many years past, is again coming sharply to 
the fore. Wholesale grocers are expanding their private label 
business materially, and it is but natural that the business of 
specialty manufacturers, insofar as their own brands are con- 
cerned, should suffer in many instances. A current bulletin 
from the American Wholesale Grocers’ Association, treating 
upon the subject, says: “In view of the complaints which reach 
this office alleging unethical and unfair handling of specialty 
orders by some wholesale grocers, the question ‘How should a 
wholesale grocer treat specialty orders?’ is a pertinent one. 
There is but one answer, and that is ‘Fill the order or return it 
to the manufacturer.’ To do one of these two things is obliga- 
tory upon any fair-minded jobber and for him to fail to pursue 
one of these two courses renders him, and rightly so, subject 
to the condemnation of the manufacturer who has suffered from 
unfair treatment. As a factor in the food trade the wholesale 
grocer is subject to all natural and reasonable trading practices 
and a well-established one is that of a manufacturer taking 
orders through his salesmen from retail grocers, such orders in 
turn to be delivered to the wholesale grocer for execution. Un- 
fortunately it is a fact that some wholesale grocers treat with 
an indifference bordering on contempt some of these orders 
which reach their hands, either by mail or direct from the spe- 
cialty salesman. Certain there exists no obligation, moral or 
otherwise, upon the wholesale grocer to accept such an order; 
but, on the other hand, when such an order is placed upon the 
wholesale grocer’s desk there immediately and automatically 
is created an obligation on the part of that wholesale grocer by 
reason of his existence in the trade either to accept and fill the 
order with the manufacturer’s goods, or to decline and return 
it to the office of the manufacturer, or such other office as in 
the knowledge of the wholesale grocer may be proper. This 
obligation cannot be waved aside by a wholesale grocer with the 
argument that the specialty order was sent him as a result of 
no act of his own, and for that reason there is created no obli- 
gation on his part to pay attention to it. For a wholesale grocer 
to do less than this is manifestly unreasonable and unfair. In- 
stances are sometimes reported of a wholesale grocer receiving 
such a specialty order and filling same out of his stock with 
goods of another brand. Surely a transaction of this kind is 
reprehensible and we cannot believe of frequent occurrence. It 
is difficult for us to believe that any merchant could do this and 
maintain his self-respect. These ‘specialty orders’ are obtained 
by a manufacturer at considerable cost to himself, and the ques- 
tion of our approval or disapproval of manufacturers employing 
specialty salesmen is not one whichis related to the question 
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under discussion. This office is loud in its insistence that the 
food manufacturer give the wholesale grocer a fair deal, and 
we shall be no less insistent that the wholesale grocer shall like- 
wise deal just as fairly and honorably with the manufacturer. 
‘The laborer is worthy of his hire’ is not less applicable to the 
manufacturer than to the wholesale grocer. Not only should 
we give attention to a specialty order, but that attention should 
be accorded promptly. We are advised that at times these or- 
ders are thrown aside or ignored indefinitely by a jobber, and 
as a result of the delay a salesman from a competitive manu- 
facturer calls on a retailer, supplements the order, and the first 
order is cancelled. The specialty order received is entitled to 
prompt attention along with the current day’s business. This 
communication is submitted to our members in the interest of 
wholesale grocers and manufacturers alike, and to the end that 
harmony, confidence and good faith may be maintained between 
buyer and seller. It is our understanding that in the absence of 
knowledge on the part of the wholesale grocer of a mailing ad- 
dress nearer than the manufacturer’s home office that a declined 
specialty order should be returned to the home office.” 


The Virginia Chain Store Tax—Further light on the new 
Virginia tax law, applying particularly to chain stores, is shed 
by W. P. Johnson, secretary of the Virginia Wholesale Grocers’ 
Association, who writes: “The plain meaning of this bill (now 
a law) is that the chain stores must pay the same purchase tax 
as the independent merchant at each and every store. They not 
only pay a tax on purchases, but also on goods received for 
resale, and must keep a set of books at each and every store 
for the inspection of the revenue commissioner’s office. Under 
this new bill it is estimated that the chain stores will pay ap- 
proximately twice as much as they would have paid under our 
original bill. We have gotten just what we went after. Senate 
Bill No. 1 taxes them at the main distributing warehouse the 
same as a wholesale grocer, on all goods received for resale, and 
the chain store amendment taxes them at the retail store, the 
same as the independent retail grocer.” The amendment to the 
tax law referred to provides “Meaning of word ‘purchases’ as 
used in Section 188 preceding; invoices and records required by 
the said Section 188 shall be kept at each definite place of busi- 
ness. The word ‘purchases’ as used in Section 188 of the Tax 
Code of Virginia shall be construed to include all goods, wares 
and merchandise received for sale at each definite place of busi- 
ness of every merchant. The word ‘purchases,’ so used, shall 
not be construed to exclude any goods, wares or merchandise 
otherwise coming within the meaning of the said word. Every 
merchant shall keep at his each definite place of business in this 
State the invoices and records required by Section 188 of the 
Tax Code of Virginia to be kept in this State; and the failure of 
any such merchant to keep such invoices and records at his each 
definite place of business in this State shall constitute a viola- 
tion of the provisions of Section 188 of the Tax Code of Vir- 
ginia in relation to the keeping of such invoices and records.” 


Slack-Filled Packages—Members of the grocery trade were 
greatly interested in the passage by the House of Representa- 
tives of the Haugen bill amending the Federal Food and Drugs 
Act by prohibiting slack-filled packages. Before passage, Con- 
gressman Haugen offered an amendment, which was agreed to, 
providing that no penalty shall be enforced for violation of the 
act occurring within 12 months of its passage. In its original 
form, the bill allowed only six months’ time within which to dis- 
pose of packages already on hand. The bill amends the Food 
and Drugs Act to provide that food shall be deemed misbranded 
if it be in a container made, formed or shaped so as to deceive 
or mislead the purchaser as to the quantity, quality, size or 
origin of the food contained therein. It also provides that food 
shall be deemed misbranded if in package form, and irrespective 
of whether or not the quantity of the contents be plainly and 
conspicuously marked on the package, the package be less than 
filled with the food it purports to contain in such manner as to 
deceive or mislead purchasers. The bill further provides that 
reasonable variations shall be permitted, and also due allowance 
be made for subsequent shrinkage or expansion of food which 
results from natural or other causes beyond reasonable con- 
a This bill has been before Congress for a number of years 
past. 


ASSOCIATION MEETING DATES 
April 12-13—Tri-State Packers, at Hotel Rennert, Bal- 
timore. 
April 16-17—Western Canners, at Hotel Sherman, 
Chicago. 


THE CANNING TRADE 


April 2, 1928 


NEWS ABOUT THE WESTERN CANNERS 
ASSOCIATION 


(Continued from page Io ) 


town, as the clubs in towns smaller than that are usually of 
limited membership. 

Each member of the Western Canners Association should 
give his support to the Lecture Bureau. If they cannot support 
it financially, then they should accept invitations to do the lec- 
turing when they are asked to. The brokers are helping us 
splendidly in this respect and are delivering some good lectures. 
We started out to conduct this Lecture Bureau for 1928, but 
owing to the fact that the booking by the women’s clubs and 
organizations is done in June, July and August for the fall, 
winter and spring seasons, we find that we will have to run the 
work of the organization over into 1929. 

We are going to send out a circular in a few days to the 
clubs asking for bookings during 1928 and 1929. 

f you can help thé Lecture Bureau financially, and have 
not already done so, please subscribe so much a week, to be 
billed and paid once a month; if you can’t give $5.00 a week, 
give $2.50; if $2.50 is too much, give $1.00; if $1.00 is too much, 
give 50 cents a week, and help the good work along. You will 
not miss the small amounts subscribed in that way and will 
help to perpetuate the work which is practical and valuable. 

The canning trade papers have agreed to publish reports of 
our lectures, and the news from them in their papers. The Can- 
ner, of Chicago, and The Canning Trade, of Baltimore, Md., 
especially, are doing so, and one or two of the wholesale gro- 
cery papers. 

The wholesale grocers are helping us nicely and are enhusi- 
astic in the work. Mr. Ballard, of Kind, Dobbs & Co., Chatta- 
nooga, Tenn., delivered a lecture last week at Dalton, Ga., and 
the firm of Jewett Brothers, Aberdeen, S. D., took care of a 
lecture for us at Groton, S. D. H. P. Lau & Co., brokers of 
Lincoln, Nebr., took care of a lecture for us at Havelock, Nebr. 
W. R. Orr & Co., of Danville, Ill., took care of a lecture for us 
at that place, and we are meeting with good co-operation. The 
Lange Canning Co., canners, are taking care of a few lectures 
for us in Wisconsin and Minnesota, and the Fremont Canning 
Company, of Fremont, Mich., is doing the same in Michigan. 

We are going to get out a bulletin regularly in relation to 
the Lecture Bureau and will mention the good work of those 
who are heping us. The Lecture Bureau is not sufficiently 
financed to justify us in employing a paid lecturer, or in travel- 
ing long distances to make lectures; it would be beyond our 
resources. 


Have you noticed that the less-than-carload lot rates on 
freight to all Southeastern territory, Georgia, Alabama, Mis- 
sissippi, North Carolina, South Carolina and Louisiana, have 
been equalized with the rates of freight, same classification, 
from New York, Boston, Philadelphia, etc.? The Eastern cities 
have enjoyed cheaper rates to that territory for nearly fifty 
years, but at last we have secured, through the Interstate Com- 
merce Commission, equalized rates on canned foods. 

On carload shipments of canned foods we have had com- 
modity rates into that territory for quite awhile, much lower 
than the class rates, and they have not been disturbed. 


The Quality Canned Foods Campaign is going over nicely 
in Chicago, and we understand in other places. The retailers 
are taking much more interest in the campaign than they did 
last year; not only are the chain stores co-operating, but nearly 
all the independent retail grocery stores are co-operating, and 
the event is going to be splendidly successful. 

When that campaign is over, the Lecture Bureau will con- 
tinue right along every day and every week throughout the year, 
talking Quality Canned Foods to the women’s organizations of 
the United States, and they are the folks who buy the canned 
foods and who make canned foods fashionable. 

It is reported that Iowa and Nebraska canners have con- 
= to name no 1928 prices on canned corn until May 1st, 

If we receive an invitation from a woman’s club in your 
vicinity or nearby, would you undertake to deliver a talk for us 
on Canned Foods and the Canning Industry? Any canner, 
broker or wholesale dealer can do so interestingly and creditably. 
“Out of the fullness of the heart the mouth speaketh.” One 
lady at Danville, Ill., wrote us that Mr. Orrs’ (broker) lecture 
was one of the best they had listened to for a long time, and 
thanked us for sending him. 

We are going to try to put on a lecture to a woman’s club 
at Hotel Sherman on Monday or Tuesday evening, April 16th 
or 17th, or during our April convention, just to show you what 
the lectures are like. Get your wife and daughters’ sweethearts 
interested in our lecture plans and send us invitations to appear. 
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Rochester, NY 


“THE HOUSE° OF 


“We excel Our Labels 
in‘Designs _ are the Highest Standard 
of Artistic erit for Commnyereial Value. 


Stecher Lithographic @. 


In greater quantity? 


that. 


Better investigate. 


A GREA TER CUTTING CAPACITY 


Are you interested in String Bean Cutting? 


The No. 2 MONITOR String Bean Cutter, 
with athird greater capacity than our original 
size, No. 1, is now available. Its a winner—fills 
a long felt want and is selling freely. 


We except nothing—there is no other String 
Bean CUTTER made that will check against the 
MONITOR in any way. 


Not ’maybe’ but just 


Canadian Plant HUNTLEY MFG. CO. 


HUNTLEY MFG. CO. Ltd. 


O. Drawer 25 BROCTON, N. Y. 
(Formerly at SILVER CREEK, N. Y.) 


SPECIAL AGENTS 
A. K. Robins & Co. Inc., Balto., Md. 
Jno. R. Gary inc., 726 Harrison St. 
San Francisco Cal. 
Brown Boggs Ltd., Hamilton, Ont. 
Cannon Supply Company 
Salt Lake City, Utah 
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40 THE CANNING TRADE 


At Your Service 


Hoopeston Plant 


Buffalo 


Hayward Plant 


Complete Equipment for 
Canners 


In these plants we build complete lines of 
guaranteed machinery for preparing and 
canning al] fruits and vegetables in tin, 
glass and other containers—machines and 
equipment for all canning operations. 


Three modern factories located at con- 
venient shipping points enable us to serve 
the canning industry promptly and well. 


Send for Catalog 


Write today for General Catalog A—the 
Cyclopedia of Dependable Canning Ma- 
chinery. It is free. 


SPRAGUE-SELLS CORPORATION 
500 N. Dearborn St. Chicago, IIl. 


If I's Used In a Cannery, Sprague-Sells It 


April 2, 1928 


SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 


OC 


All are welcome. 8 

BAD FORM 
“Never do that again, John.” 


“Heh?” 
“Never honk for me to come out of church.” 


REVERSIBLE 
Ned—She insisted that her complexion is natural. 
Fred—She didn’t have the face to tell you that? 
Ned—If you mean that as a question, the answer 


is she did; if you mean it as a statement of fact, I agree 
with you.—Boston Transcript. 


SHOCKED 
Purchaser—What is the charge for this battery? 
Garageman—One and one-half volts. 


Purchaser—Well, how much is that in American 
money ?—Warnergrins. 


Iritable Employer (to applicant)—-What are you, 
worried or single? 


ANOTHER MATTER 


Mae—But remember, dear, you can’t believe every- 
thing you hear. 

Louise—Of course not. But you can repeat it.— 
Detroit News. 


WON’T STAY DOWN 
Pro—What is an island, Charles? 


Charley—A place where the bottom of the sea 
sticks up through the water.—Washington Post. 


SHIPWRECKED 


Tom Tar—Why does that big cannibal look at us 
so intently? 

Buccaneer Bill—Evidently he’s the food inspector. 
—Detroit News. 


Mary’s got another dress, 
She wears it to go swimmin’; 
And if you study it, I guess 
You'll learn a lot of women. 


“T’ve come to fix the old tub in the kitchen.” 
“Ma, here’s the doctor to see cook.” 


BLISSFUL IGNORANCE 


Theorist—So many people are unhappily married. 
Second Theorist—Yes, and the pity of it is so 
many of them do not know it.—Life. 


HEREDITY 
Gladys—No one understands me. 
Bert—No wonder; your mother was a telephone 
operator and your father a train announcer.—Key- 
stone Motorist. 
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WHERE TO BUY 


ADHESIVES, PASTES AND GUMS. 
Arabol Mfg. Co., New York City. 
ADJUSTER, for Chain Devices. 
Hamachek Mach. Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 


BASKETS, Picking. 

Planters Mfg. Co., Portsmouth, Va. 
BEAN SNIPPER. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
BEET MACHINERY. 

Ayars Mach. Co., Salem, N. J. 

eane Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Baltimore. 

Baskets, Wire, Scalding, Picking, etc. See Can- 
nery Supplies. 
BELTS, Carrier, Rubber, Wire, etc. 

La Porte Mat and Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Clean and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed. 
BOARD, Corrugated Wrapping. 

Gibraltar Corrug. Paper Co., North Bergen, N. J. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
BLANCHERS, Vegetable and Fruit. 

Ayars Mach. Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimo: 

Sprague Sells Corp., Chicago. 

Blowers, Pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Slaysman & Co., Baltimore. 

BOOKS, on Canning, Formula, Etc. 


All published by The Canning Trade, Baltimore. 
A Complete Course in Canning. 

How to Buy and Sell Canned Foods. 

A History of the Canning Industry. 

The Almanac of the Canning Industry. 


Bottle Caps. See Caps. 

Bottle Cases, Wood. See Boxes, Crates. 
Bottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mchy. 
BOTTLERS’ MACHINERY. 


Ayars Mach. Co., Salem, N. J. 
Edw. Ermold Co., New York City. 
Bottle Screw Caps. See Caps. 


BOX (Corrugated) SEALING MACHINES. . 
A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Cor. Paper Prod. 
BOXES, Lug, Field, Metal. 
Berlin-Chapman Co., Berlin, Wis. 
BOXING MACHINES. 
Fred H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Baltimore. 
Westminster Machine Works, Westminster, Md. 
BROKERS. 


Howard E. Jones & Co., Baltimore. 
Thomas J. Meehan & Co., Baltimore. 
Phillips Sales Co., Cambridge, Md. 


Buckets and Pails, Fiber. See Corr. Paper 
Products. 

Buckets and Pails, Metal. See Enameled Buckets. 

Buckets, Wood. See Cannery Supplies. 

BURNERS, Oil, Gas, Gasoline, etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery.” 

Edw. Renneburg & Sons Co., Baltimore. 
Cabbage Machinery. See Kraut Mchy. 
CANNERS, Fruits and Vegetables, etc. 

California Packing Corp., San Francisco. 
CAN COUNTERS. 

Ams. Machine Co., Max., New York City. 

Ayars Mach. Co., Salem, N. J. 

Can Conveyors. See Conveyors and Carriers. 
Can Fillers. See Filling Machines. 
CAN MAKERS’ MACHINERY. 

Ams Machine Co., Max, New York City. 

E. W. Bliss & Co., Brooklyn, N. Y. 

Cameron Can Mchy. Co., Chicago. 

Slaysman & Co., Baltimore. 

Can Markers. See Stampers and Markers. 
CAN SEALING COMPOUNDS. 

Ams. Machine Co., Max, New York City. 

CAN WASHING MACHINES. 

Hansen Cang. Machy. Co., Cedarburg, Wis. 


CANS, Tin, All Kinds. 
American Can Co., New York. 
Continental Can Co., New York City. 
Eastern Shore Can Co., Hurlock, Md. 
Heekin Can Co., Cincinnati, O 
Phelps Can Co., Baltimore. 
Phillips Can Co., Cambridge, Md. 
Southern Can Co., Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 


CANNERY SUPPLIES 
Ayars Mach. Co., Salem, N. J. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Can Stampers. See Stampers and Markers. 
CAPPING MACHINES, Soldering. 
Ayars Mach. Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Capping Steels, Soldering. See Cannery Sup. 


CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work: 
see Pulp Mchy; for bottling: see Bot. Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Conveyors. 
Checks, Employers’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 


CIDER AND VINEGAR MAKERS SUPPLIES. 
CLEANERS AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACBY., Fruit. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. See 
Bottlers’ Machinery. 
Cleaning Machines, Can. See Can Washers. 
CLOCKS, Process Time. 
Ayars Mach. Co., Salem, N. J. 


_ Sprague-Sells Corp., Chicago. 


CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, IIl. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 
Condensed Milk Canning Machinery. See Milk 
Condensing Machinery. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Machy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Agitating. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

Cookers, Retort. See Kettles, Process. 


COOLERS, Continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 
Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chieago. 
Copper Jacketed Kettles. See Kettles, Copper. 
CORKING MACHINES. 

Edw. Ermold Co., New York City. 

CORN COOKER-FILLERS. 

Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co.. Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN CUTTERS. 

Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 


the Machinery and Supplies you need, and the Leading Houses that supply them. 
Consult the advertisements for details. 


CORN HUSKERS AND SILKERS. 


Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Morral Bros., Morral, Ohio. 
Sprague-Sells Corp., Chicago. 
United Company, Baltimore. 
Corn Mixers and Agitators. See Corn Cooker 
Filers. 
CORRUGATED PAPER PRODUCTS (Boxes 
Bottle Wrappers, etc.). 
Gibraltar Corrug. Paper Co., North Bergen, N. u 
Hinde & Dauch Paper Co., Sandusky, O 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
CRATES, Iron Process. 


Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 
Cutters, Corn. See Corn Cutters. 
Cutters, Kraut. See Kraut Machinery. 


Cutters, String Bean. See String Bean Mchy. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 


Continental Can Co., New York City. 
Southern Can Co., Baltimore. 


Dies, Can. See Can Makers’ Mchy. 
Double Seaming Machines. See Closing Mach. 
DRYERS, Drying Machinery. 
Edw. Renneberg & Sons Co., Baltimore. 
Slaysman & Co., Baltimore. 
Employers’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Engines, Steam. See Boilers and Engines. 
Enamel-Lined Kettles. See Tanks. 


EVAPORATING MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
EXHAUST BOXES. 
Anderson-Barngrover: Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 
FACTORY TRUCKS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
FIBRE CONTAINERS for Food (not hermetic- 
ally sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Gibraltar Corrug. Paper Co., North Bergen, N. J. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, Boxes, Boxboards, etc. 
Gibraltar Corrug. Paper Co., North Bergen, N. J. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers and Cookers. See Corn Cooker-Fillers. 
Filling Machines, Bottles. See Bottlers’ Mchy. 


FILLING MACHINES, Can. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
#yars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Filling Machine, Syrup. See Syruping Mach. 

FINANCING AND WAREHOUSING. 
Guardian Warehousing Co., Chicago. 


FINISHING MACHINES, Catsup, etc. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. . 
Sprague-Sells Corp., Chicago. 
Friction Top Cans. See Cans, Tin. 
Fruit Graders. See Clean. & Grad. Mchy., Fruit. 
Fruit Parers. See Paring Machines. 
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WHERE TO BUY—Continued 


FRUIT PITTERS AND SEEDERS. 
. Co., Brocton, N. Y. 
4 > See Cider Makers’ Machinery. 
Gasoline Firepots. See Cannery Supplies. 


GENERAL AGENTS for Machinery Mfrs. 
lin-Chapman Co., Berlin, Wis. 

Robins > Co., Baltimore. 

Sprague-Sells rp., icago. 

“Goneraters, Electric. See Motors. 
GLASS BOTTLES, Tumblers, etc. 
GLASS-LINED TANKS. 
cago. 
See Power Plant Equipment. 
Gravity Carriers. See Carriers and Conveyors. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Clean. and Grad. Mchy. 
Hoisting and Carrying Machines. See Cranes. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chicago. 
Jacketed Kettles. See Kettles, Copper. 
JACKETED PANS, Steam. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

Sprague-Sells Corp., Chicago. 

KETTLES, Copper, Plain or Jacketed. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., end Baltimore. 

e-Sells Corp., icago. 3 
"Kettles, Enameled. See Tanks, Glass-Lined. 
KETTLES, Process. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., _ Baltimore. 

Sprague-Sells Corp., icago. 

Zastrow Machine Co., Baltimore. 

KETTLES, Vacuum. 

Pfaudler Co., Rochester, N. Y. 
KNIVES, Miscellaneous. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
KRAUT CUTTERS. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
KRAUT MACHINERY. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 

Edw. Ermold Co., New York City. 

Fred H. Knapp Co., Ridgewood, N. J. 

Morral Bros., Morral, Ohio. 

Sprague-Sells Corp., Chicago. 

LABEL MANUFACTURERS. 

H. Gamse & Bro., Baltimore. 

R. J. Kittredge & Co., Chicago. 

National Color Printing Co., Baltimore, Md. 

Simpson & Doeller Co., Baltimore. 

Stecher Litho Co., Rochester, N. Y. 

U. S. Printing and Litho. Co., Cincinnati. 
LABORATORIES, for Analyses of Goods, etc. 

National Canners Assn., Washington, D. C. 
LIMA BEAN RUBBERS. 

The Scott Viner Co., Columbus, O. 

Markers, Can. See Stampers and Markers. 
Marmalades, Machinery. See Pulp Machinery. 
MILK CONDENSING AND CANNING MCHY. 

Ayars Machine Co., Salem, N. J. . 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Zastrow Machine Co., Baltimore. 

Molasses Filling Machine. See Filling Mach. 
OYSTER CANNERS’ MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mch. Corp., Cedarburg, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, Tubs, etc., Fibre. See Fibre Conts. 
Paper Boxes. See Corrug. Paper Products. 
PARING MACHINES. 

Sinclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 

Arabol Mfg. Co., New York City. 

Edw. Ermold Co., New York City. 

F. H. Knapp Co., Ridgewood, N. J. 

A. K. Robins & Co., Inc., Baltimore. 

PEA AND BEAN SEED. 

Associated Seed Growers, Inc., New Haven, Conn. 

Gallatin Valley Seed Co., Bozeman, Md. 

D. Landreth Seed Co., Bristol, Pa. 

J. B. Rice Seed Co., Cambridge, N. Y. 

Rogers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 


F. Hamachek Mach. Co., Kewaunee, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 
PEA VINE FEEDERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 
PEELING KNIVES. 
A. K. Robins & Co., Inc., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Can. Mchy. 
PINEAPPLE MACHINERY. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Platform and Wazon Scales. See Scales. 
Picking Belts and Tables. See Pea Machinery. 
Power Presses. See Can Makers’ Machinery. 
Power ‘Transmission Machinery. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
PULP MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sleysman & Co., Baltimore. 
Retort Crates. See Kettles, Process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Canry. Sup. 
SALT DISTRIBUTING MACHINE. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
SEALING MACHINES, Box. 
A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Cleaning 
Compounds. 
Sanitary (open top) Cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, Tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F H. Langsenkamp Co., Indianapolis. 
S. O. Randall’s Son, Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scalding and Picking Baskets. See Baskets. 
Sealing Machines, Bottle. See Bottlers’ Mchy. 
SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing Machines. 
SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, III. 
Slaysman & Co., Baltimore. 
SIEVES AND SCREENS. 
Huntley Mfg. Co., Brocton, N. Y. is 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, Corn. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. See Cleaning and Grading Mchy. 


SPEED REGULATING DEVICES (for Machines, 
Belt Drives, etc.). 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y 
Sinclair-Scott Co., Baltimore. 
Supply House and General Agents. See Gen- 
eral Agents. 
SYRUPING MACHINES. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Tables, Picking. See Pea Canners’ Machinery. 
STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Steam Jacketed Kettles. See Kettles. 


Steam Retorts. See Kettles, Process. 


STENCILS, Marking Pots and Brushes, Brass 


Checks, Rubber and Steel Type, Burning 
Brands, etc. 


A. K. Robins & Co., Inc., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
STRING BEAN MACHINERY. 
Burton Cook & Co., Rome, N. Y. 
Berlin-Chapman. Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
TANKS, Metal. 
Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
Slaysman &“Co., Baltimore, Md. 
Sprague-Sells Corp., Chicago. 
TANKS, Glass Lined, Steel. 
F. H. Langsenkamp Co., Indianapolis. 
Pfaudler Co., Rochester, N. Y. 
Sprague-Sells Corp., Chicago. 
TANKS, Wooden. 
Sprague-Sells Corp., Chicago. 
TELEPHONE, TELEGRAPH, Quick Service. 
Amer, Telephone and Telegraph Co.—Everywhere. 
Testers, Can. See Can Makers’ Machinery. 
THERMOMETERS, GAUGES, etc. 
Ticket Punches. See Stencils. 
TIN PLATE 
American Sheet and Tin Plate Co., Pittsburgh. 
The Mellingriffith Co., Cardiff, So. Wales. 
TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
TOMATO PEELING MACHINE. 
A. K. Robins & Co., Inc., Baltimore.’ 
TOMATO WASHERS. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
VACUUM PANS, Equipment. 
Pfaudler Co., Rochester, N. Y. 
Variable Speed Countershafts. See Speed fee. 
VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kawaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 
WAREHOUSING AND FINANCING. 
Guardian Warehousing Co., Chicago. 
Washers, Bottle. See Bottlers’ Machinery. 
WRAPPERS, Corrugated Bottle. 
Gibraltar Corrug. Paper Co., North Bergen, M. J. ° 
Hinde & Dauch Paper Co., Sandusky. Ohio. 
WASHERS, Can and Jar. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
WASHERS, Fruit, Vegetable. 
Ayars Mach. Co., Salem, N. J. 


Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. See 
Tanks, Wood. 
Wrappers, Paper. See Corrug. Paper Products. 
Wrapping Machines, Can. See Labeling Mach. 
WYANDOTTE, Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 


; Huntley Mfg. Co., Brocton, N. Y. 
: S. O. Randall’s Son, Baltimore, Md. 
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“Peerless” Single Steam Driven Air Compressor, 
TYPE “C.”’ Centre Crank, Solid Box Bed Pattern 


Latest Improved Pattern, equip- 
ped with Double-Acting Water- 
Jacketed Air Cylinder and 
Heads. Rapidly Removable 
Air Valves. 


The above Compressor has great adv- 
antages over other straight line types, 
namely, it has a solid cast iron bed-plate 
underneath the entire machine, there- 
fore, it is self-contained and RE- 
QUIRES NO SPECIAL SUB-BASE. 
There are no over-hanging cylinders 
which are liable to spring, causing ab- 
normal wear. Having acentre crank 
with single connecting rod, the attend- 
ant difficulty of maintaining even length 
of side rods is entirely avoided. 


SLAYSMAN & CO. 801-11 E. Pratt St., Baltimore, Md. 
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Symbol of Quality and Service 


On the 
bottom of é 
every can— 


Coast to Coast 


Continental’s 
Certificate 
of Value 


Continental 
Can 
Company 


INC. 


